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FOREWORD 
By Dr. Don Hillis 


This is the biggest world in which any generation has ever lived. When 
the Pilgrim Fathers landed at Plymouth, there were only 470 mill.on 
people on earth. Today there are thirty times that many. 

Can the church be expected to evangelize these millions? The 
answer lies in the fact that this is the smallest world in which any 
generation has ever lived. When William Carey sailed for India it took 
the best part of six months to travel around the world. Today huge 
jets whisk 135 passengers across the Atlantic in a few hours. 

Do you know that it is easier for you to reach ten million people 
with the Gospel today that it was for William Carey to reach ten 
thousand in his day. What’s more—God expects you to do it! 

Today, news—good news, news of war and peace, news of mission- 
ary martyrdom and of mass evangelism—can be heard around the world 
by millions of people within minutes after ic happens. It can be splashed 
across the headlines in a thousand great cities in a hundred different 
languages to be read by millions of people in a matter of two hours 
after it happens. | 

I am assuming that you want to see world evangelism carried on 
in a business-like manner. Here it is. Around the world today, there 
are great newspapers that are prepared to accept Gospel advertisements. 
These newspapers in turn enter into thousands of homes where the 
missionary has neither the time nor invitation to go. As a result, 
thousands have written in for literature and correspondence courses. 

The unsolicited testimonies sent in by the correspondence school 
students read like a story book. There is the Hindu school teacher 
who has suffered much persecution since his conversion and baptism - 
last April. There is the young man in Bombay who has keen cast out 
of his home for the Gospel’s sake. There are letters of conversion from 
those who answered ads in Formosa, Japan, and Latin America. 

Jesus Christ has commanded us to invest where ‘moth and rust 
does not corrupt—’ I make no apology therefore in presenting to you 
the privilege of placing the ‘LORD’S TITHE’ and your offerings into 
a program of world evangelism which plants the living seed of Truth 
into the minds of millions of people thru newspaper evangelism. Yes, I 
believe that THE PRINTED PAGE PROVIDES THE MOST EFFEC- 
TIVE METHOD FOR WORLD EVANGELIZATION IN GUR GENERA- 
TION. 


INTRODUCTION 


“JAPANESE EMPIRE CRUMBLES” was the headline that I read 
as a Sgt. in General MacArthur’s Manila headquarters in August of 
1945. The war was over. Our headquarters moved to Japan—a war- 
ravaged country full of despair. I walked thru the HELL CITY of 
Hiroshima, where I gave out one of the first post-war Gideon Bibles. 

Thru the Tokyo GI Gospel Hour, of which I was secretary, material 
and medical help were given to relieve the suffering. Thru hospital 
visitation Christian GI’s and I ministered to our former enemies. The 
feeling of compassion for their crippled malnutrited bodies: was great. 
Greater yet was the love which gripped my heart for their perishing 
souls. 

This vision brought me back to Japan in June of 1951 as a 
missionary. From there my testimony reads almost like that of Dr. 
Pieters. (See Page 3). I began a church. I held street meetings. I gave 
out tracts from house to house. I secured a pastor. Still I was reaching 
so few. Was there not a better way of reaching the masses, I thought. 
I met Rey. Goro Sawamura, leading author, who challenged me by his 
vision of evangelizing all of Japan thru paid newspaper ads. His idea 
took hold of my heart. (Much like Dr. Pieters who passed his vision 
on to Rev. Murray Walton and Dr. John Piet. Dr. Piet in turn passed 
it on to Dr. Don Hillis). The plan was logical. The Roman Catholics 
in America used newspaper evangelism (called ADVANGELISM by the 
Episcopalians) with great success. 

Here was my answer to evangelize Japan’s unreached millions—-the 
NEWSPAPER. My missionary heart was also stirred anew by the 
reading of Dr. Oswald Smith’s classic, A PASSION FOR SOULS. Dr. 
Smith’s writings convinced me that God expected us to evangelize the 
world’s lost—that everyone had the right to at least one Gospel hearing. 

Many tears and prayers brought into being America’s only missionary 
newspaper evangelism agency in February of 1957—World Harvesters, 
Inc. It was the fulfillment of a GI’s vision. Out of this vision came 
Rev. Koji Honda’s great city-wide soul winning crusades. 

The end is not yet for God has given me Jeremiah 33:3 as a 
foundation stone for this work: “CALL UNTO ME, AND I WILL 
ANSWER THEE, AND SHEW THEE GREAT AND MIGHTY THINGS, 
WHICH THOU KNOWEST NOT.” This Handbook on Advangelism is 
sent forth with the prayer that it will help YOU TO QUICKLY REACH 
THE LIVING FOR CHRIST THRU NEWSPAPER EVANGELISM. 


Eddie Karnes 
P. O. Box 1144—Kobe, Japan 
May, 1960 


ADVANGELISM ! 


by Epprz KARNES 


“Tn 1926 a revolting murder took piace in Tokyo. With a callous- 
ness almost incredible, the criminal, after doing the deed, sat down 
beside the body of his victim and played the flute. The young man 
was soon caught and a study of his record reveated many crimes. But 
the prison books did not tell of a little boy years before who had been 
to a Sunday school and there learned to sing hymns to the children’s 
Saviour.” 

The life of Hiroshi Tamazawa would have had a more tragic 
ending if it had not been for a newspaper Gospel ad. That ad not 
only penetrated the prison walls but also reached into his heart. This 
was the connecting link that resulted in his salvation and enabled him 
to write on the eve of his execution: 

“T cannot say how thankful I am. I’m indeed happy. I truly 
believe that I’m now entrusted to the love of God. I await the day 
of resurrection. The time is near when I have to mount the scaffold, 
but I have no fear. I await the time of my passing to the other side 
with peace and quietness. ..Im filled with an -overflowing joy; I’m 
just burning with it.” 

Hiroshi Tamazawa was just one of the over 100,000 who wrote 
into the 30 different newspaper evangelism centers throughout Japan 
in pre-war days. Out of this number came hundreds of additions to 
the church. Dr. J.M.T. Winther, pioneer Advangelist in the New Life 
Hall in Fukuoka, said, “‘Two of our leading Lutheran pastors were 
brought to the Lord through newspaper ads. Furthermore, in 20 years, 
ending in 1941, there were 45,000 inquirers. Of this number 451 were 
baptized and out of this group came 45 full time Christian workers.” 


Ad’s Amazing Power 


J. Natori, a professor at Waseda University, wrote, “ Christian texts 
or articles would be placed in local papers with invitations to ask 
questions ... In time correspondents were persuaded to visit the local 
church with the result that membership was increased phenomenally.” 

In 1926 the Episcopalian Church placed newspaper ads in connec- 
tion with their Church’s fortieth anniversary. So great were the results 
that the chairman of the Diocesan Evangelistic Committee wrote: 
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.. . I_myself was frankly amazed at the power of the method... 
The Church was full for the first time in its history.” 
Another pastor wrote: 
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.. . We consider an audience of 50, on the occasion of a mission, 
a good one. This time I estimated that on account of the articles we 
might get 100. Unfortunately, just before the first meeting began we 
had a terrific thunderstorm; but we got our 100. On the next night it 
was fine, and the church was packed with 200 people. So full, indeed 
it was, that there wasn’t room to insert a gimlet ... Such a thing has 
never been known in the history of the Church.” 

Others have been full of praise for this plan. G. Fisher wrote in the 
East and West in April 1922: “Like most innovations it had to win its 
way gradually, but it is now recognized to be one of the most telling 
and economical evangelistic methods, especially for the country districts 
where churches are few and the people are conservative ... There 
have been some dramatic conversions brought about by this long- 
distance or “correspondence evangelism... The success of this plan in 
Japan has led to its adoption by a mission in China.” 

Even that great missionary to the Moslems, Dr. Samuel Zwemer, 
used this method in his work in Cairo, Egypt. Borden of Yale wrote 
to his mother Feb. 12, 1913: ‘Dr. Zwemer just started a new thing— 
putting notices into the daily papers, inviting inquiry by letter or in 
person. He has already received several answers.” 

Today when missionaries and pastors on every hand are perplexed 
as how to effectively reach Japan’s 95 million with a witness the method 
of newspaper “ Advangelism ” must be re-examined to see whether this 
might not bring the Gospel within the reading of those who are not 
normally reached through church channels. 

Japan’s largest advertising agency, Dentsu says: Today in Japan 
there are “... 21 million morning and 13.5 million evening newspapers 
reaching 85.5 percent of the nation’s adult population.” This literate 
nation can be reached with the Gospel through prayerfully and skillfully 
prepared paid ads. 


Advangelism History 


The history of Japan’s newspaper evangelism is a romantic one, 
pioneered by men of vision and faith, whose hearts burned with a 
desire to communicate this saving Gospel to all. Dr. Albertus Pieters 
of the Reformed Church, wrote to Dr. Vories, “We must find means 
to influence men in the mass.” 


Of him, Rev. W. H. Murray Walton wrote, “ The first person to 
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awake fully to the value of the press as an evangelistic agency was 
the Rev. Albertus Pieters, working in Oita. Others before him used the 
press to insert a Christian text cr a Church notice, but he developed 
the method on scientific lines and with a vision which is appreciated 
more as the years pass. Indeed his system of follow-up has formed 
the basis of the whole campaign ever since. 

“Whether it was due to his Dutch ancestry or not, Dr. Pieters, 
possessed a rare fighting spirit, and got into more than one scrape as 
a result of the material that he published. For example, once he 
attacked the compulsory attendance of school children at Shinto shrines, 
which is a common practice, and would be innocuous if the shrines were 
what they are declared to be—non-religious. By the following Sunday 
the Sunday schools in the town were empty, while a graduate of the 
Imperial University, an ardent Shintoist, undertook to answer the article 
in a series upholding the national cult. So powerful, however, were 
Dr. Pieter’s articles that his opponent ended by becoming a Christian 
himself.’’ 


Advertising Makes Mission Work Easy 


The Japan Advertiser of August 22, 1918, carried an article on 
Pieters written by Edith Wilds, ‘Advertising makes Mission work 
easy ”: 

The Evangelism that prayed and sang psalms to a few benighted 
heathen has gone and in its place is Evangelism organized—a business 
that sends out the Gospel with the morning paper, so that the Japanese 
husband in hithermost hut may absorb spirituality with his morning rice. 

The Rey. Albertus Pieters is a business man by instinct and an 
evangelist by inclination and training. Therefore he thinks spiritually 
in business terms. When he found himself preaching to only 15 people 
every Sunday, he decided it wasn’t good business and something must 
be done. So he canvassed the district, and left written notices of the 
meetings at every door. That worked for a time and then the novelty 
wore off. He had a church, he hired a good Japanese preacher but the 
people simply would not come. How to make them come for the 
““goods” was a question that tormented him night and day. He reasoned 
that his “business” had fundamentally the same problem as any big 
business, and success rested upon four principles: 

1. a demand rooted deep in the requirements of human nature. 

2. an article of good quality to supply that demand. 

3. a distributing medium to make that article easy of access. 

4. a knowledge on the part of the public at large of their need of the 
article and of the places where it may be obtained. 
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Given these things, Mr. Pieters realized that the rest is easy, that sales- 
manship becomes nothing more than handing things over the counter. 

Well, Evangelism had the deepest, the greatest, the most permanent 
need of humanity—the need of the knowledge of God. It had an 
article of first class merit to supply the need—the Gospel of Christ. 
And that article was manufactured in a form in which the Japanese 
could use it, and there were the local churches and preaching places 
as local distribution centers, the spiritual equivalent to the corner 
grocery store, where the people could get the article. There was every- 
thing but the demand. The Japanese people were not conscious of 
their need of the Gospel, some did not know that the Gospel existed: 
Therefore Evangelism was doing a small business. What ought to be 
done? Why, precisely what is done in any big business. Advertise. 

At this point Mr. Pieters went to America on furlough. He put 
his proposition up to business men. They jumped at it like fish after 
bait. They saw at once that if they were putting a million dollars a 
year into missionary effort in Japan, it would be a good thing to put 
a thousand into it for advertising the “business.” So Mr. Pieters came 
back to Japan with $1,000 in his pocket and a full fledged scheme in 
his head. The more difficult the proposition, the better he likes it, so 
he selected as his field Oita ken, one of the most difficult Provinces to 
Christianize in all Japan. lt was here that the Roman Catholics worked 
a century or so ago and it was here they were stamped out in blood. 
The result is that the people in the district have a traditional horror 
of everything Christian. 

It’s well within the memory of the older people when every house- 
hold had to send to the Government a written notification at the end 
of each month certifying that there was no Christianity in his family; 
when at the end of the year the head man of the village had to send 
in a similar certificate to the head governors; when once in ten years 
all the inhabitants, down to the very children in arms, were assembled 
to defile the cross as an evidence that they had no secret leanings 
toward Christianity. This method being kept up strictly for a century 
or so has resulted in a settled conviction down to the lowest that there 
is nothing in the world so much to be despised as Christianity. Mr. 
Pieters saw his opportunity right here. He would get this people so 
accustomed to think and talk of Christ that they would become 
Christians before they knew it. 

He asked the proprietors of the paper that had the largest circu- 
lation if they would have any objection ‘to his putting in a column of 
Christian doctrine. They replied that if he paid for the space he might 
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put in ‘“‘any old thing he liked” so long as it did not violate the rules 
of the police on the subject of obscene literature. So he made a con- 
tract with this paper at $2.50 a column for one insertion. 


Chicken or Egg? 


Again following business methods, he made his articles as popular 
as possible with catchy headlines. A column on the Existence of the 
Creator bore the heading: “ Which was First the Hen or the Egg?”; 
another on Family Relations was headed: ‘The Woman Problem.” 
Sometimes, they are based on current topics. One that attracted much 
attention was on the sinking of the Titanic and the passengers singing 
Christian hymns. At the end of the article there is always an invitation 
to any person interested to send his name and address to headquarters 
with the promise that free literature will be sent him. The average 
number of replies for the last five years is three a day. Some are 
written from curiosity; many are from school boys. But people having 
mere curiosity may get interested, and school boys have a habit of 
growing up, so no letter is left unanswered. When people become much 
interested, two tracts are sent to them which carefully explain what 
it means to be a Christian and why a person who believes in Christ 
should receive Baptism and join some church. In these tracts there is 
a printed form for application for baptism. 

One thing remains to complete the method and that is to organize 
the believers into little societies which will in time develop into an 
organized church life. To these societies are sent once a week a 
complete Christian service in printed form, indicating the hymns to be 
sung, the passages of Scripture to be read, the prayers to be offered, 
the text and the sermon. After a certain probation time, the society 
is organized into a church and turned over to ecclesiastical authorities. 


God’s Headquarters 


Sometime ago a letter was addressed merely “‘ Headquarters 
Christianity, Oita City,” and although there are several churches and 
missionaries in the town, the post office promptly delivered it to Mr. 
Pieters’ office—all of which shows the value of advertising. 

And of the customers who seek this “product” of Christianity, 
there are some amusing and some pathetic tales. One day there 
appeared in the office a farmer and his wife who said they wished 
to become Christians, One of their relatives had been very sick and 
every form of magic accessible to them had been tried. When all 
failed, they somehow got the idea that it would be a good thing to 
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pray to that True God advertised in the papers. They didn’t know 
exactly how or where to pray, but since he was called The God of 
Heaven, they stood under the sky, gazed at the stars and prayed for. 
the health of their relative. They made a vow that if the prayer 
were heard they could make a pilgrimage to “God’s Headquarters’’ in 
Oita, and worship him there. The relative recovered and according to 
their vow they came to Headquarters. But they were much mystified. 
This place didn’t look in the least like a Temple or any place where a 
man might worship. They were disappointed, and returned home. 
However an evangelist called upon them and after about six months’ 
instruction they became Christians. 


i Drunkard Converted 


In the same district as those people there lived a blacksmith, very 
poor, very dissolute, given to drunkenness. He saw the advertisement, 
got some literature, was visited by a traveling evangelist and soundly 
converted. When he applied for baptism, an application came also from 
his wife. When Mr. Pieters went up to examine them for baptism, he 
found that the man had a fair knowledge of Christianity but the woman 
could not even read, had no idea who Jesus Christ was, where he had 
lived, how he had died or any other essential thing. 

*“'You’ve asked to become a Christian, to receive baptism, but you 
don’t seem to know very much about Christ,”’ and Mr. Pieters. 

She answered: ‘“‘ True, I don’t know anything about the Christian 
doctrine but I know a good deal about my husband. He wasa terrible 
man; he would get drunk almost every other day, and used to cuff 
me and the boy about; we were always in trouble and this home was 
a hell on earth. About three months ago he noticed your advertisement 
in the paper, got your books, and now is altogether a different man. 
He never drinks, never beats me nor the boy and has become as gentle 
as a kitten. I don’t know anything about Christianity, but I know it 
is a good thing and I want to become a Christian” Not a sufficient 
testimony to be baptised on, but after further instruction she was saved. 
Some months later Mr. Pieters had a curious letter from the man 
himself. He felt quite elated over the great victory which he had 
experienced. A customer had come to his shop and after transacting 
his business, forgot a purse containing $50. He wrote: ‘“If that had 
happened some months ago I should certainly have stolen that $50, but 
as it was I took good care of it and gave it back to him, with the 
money intact. Please put this in the papers as an example of: what 
Christianity will do.” 
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This work has been going on now for five years and today Oita 
ken can fairly claim to be the best evangelized portion of the Japanese — 
Empire, since an average of 20 families in each Township possess all 
the information necessary to become Christians. 

A certain brand of cigarettes is advertised in every city and town. 
It’s the most popular brand of cigarettes in the country. not because 
of its superior quality but because it’s backed by American capital which 
has brought it to the attention of the smoking public by prodigious 
advertising. A Japanese Christian statesman, pointing to this advertise- 
ment, remarked: “If America would put as much capital into the 
advertising of Christianity as they put into the advertising of that 
cigarette they would have the Gospel in every hamlet of this Empire 
within 5 years.” 

Among many others Rev. W. H. Murray Walton. (Church Missionary 
Society): Dr. J.M.T. Winther (Lutheran) and Rev. Boude Moore, 
(Reformed Church Mission), contributed much toward the development 
of newspaper evangelism. Mr. Moore is still carrying on Dr. Pieters 
original work at the three story New Life Hall in Fukuoka, across 
the street from the Daimaru Department Store. A lending library of 
Christian bocks are sent out through the mails as one of their unique 
services. They enroll members, who receive their monthly paper, and 
have other privileges for a yearly fee. 


Effective Advangelism 


A gauge as to the effectiveness of newspaper evangelism is seen in 
the work of the Knights of Columbus, who up to last year had spent 
over 3 miliion dollars over an eight year period, with over two million 
resultant inquiries. According to Life, (May 27, 1957) their “‘ Information 
Bureau runs an annual $700,000 advertising campaign giving information 
and inviting questions on Catholicism. Here priests decide on answers 
to some of the 400,000 yearly letters.” 

Don Hillis, of T.E.A.M. is a present day leader in newspaper evan- 
gelism. He carried out an extensive program of “Advangelism” in 
Costa Rica and India. 

He wrote to me, “Dr. Piet of the great Vellore Hospital in India 
(Reformed Church) gave me the Newspaper Evangelism vision. Our 
Correspondence School Program Light of Life is now in 51 countries, 
and in 39 languages. 115,000 students have graduated from its courses. 
We’re growing at the rate of 13,000 a month...” 

His twin brother, Dick Hillis, head of the Orient Crusades, told me 
of the wonderful responses that came in answer toa Gospel ad ina 
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Taipei newspaper. He receive:118 responses in return for an $18 dollar 
ad. Some of the letters were actually testimonies of conversions. Dr. 
Clyde Taylor, of the N.A,E., was so impressed with this fact that on 
the closing night of the Evangelical Literature Overseas convention in 
Lincoln, Nebraska, last December, he made note of it in his keynote 
address by saying, “ What a buy in literature! 100,000 Gospel tracts 
for $18.” 


Birth of Advangelism Agency —World Harvesters 


Dr. Clyde Taylor, Dr. Oswald Smith, Mr. Robert Walker of Christian 
Life, and many other missionary statesmen were most encouraging as 
they counselled me on the great potentialities of newspaper evangelism. 
Mr. Walker said: “ You’re on the right track. More money is spent 
on newspaper advertising in America than on any other advertising 
media.” Dr. Smith said, “This will be a wonderful way to reach 
Japan’s educated classes. This is also one of the methods of ‘speed-up 
evangelism’ that I recommend.” 

World Harvesters, Inc. is the only U.S. incorporated body that is 
exclusively engaged in missionary newspaper evangelism. This service 
agency was organized only after unsuccessfully trying to get some 
existing organizations to pick up the challenge of this program. World 
Harvesters, Inc. was brought into being to: 

(1) Encourage the use of the newspapers as a medium in getting out 
a Gospel witness to the unsaved on the mission fields of the world 
through the use of paid ads. . (We call this “ Advangelism.”). 

(2) Pass on to others the technical ‘know-how ” of placing these 
Gospel ads, so that the missionary will get the most for his dollar. 

(3) Receive and make known the experiences of others who are engaged 
in newspaper evangelism. 

Actually my entrance into this work is an indirect result of a 
personal challenge from one of Japan’s leading evangelical authors and 
writers, Rev. Goro Sawamura. I received my first vision and burden 
for this lost nation when I was a Sgt. in General MacArthur’s head- 
quarters in 1946 and in connection with my work as secretary of the Tokyo 
GI Gospe! Hour. I was challenged to return to bring them the message 
of God’s love. 

, After returning in 1951 as a missionary I was challenged anew that 
with all of our missionary activity that the average Japanese was still 
unreached. 

It was then that Dr. Oswald Smith’s question, “Why should anyone 
hear the Gospel twice before everyone has heard it once?” came to 
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me with a new force. The challenges of his great missionary classic, 
A Passion For Souls, burned through my soul and I realized that God 
was not willing that any should perish. It was not God’s will for one 
million Japanese to die yearly without the opportunity to receive an 
adequate hearing of the Gospel. 


It was then that God showed me that the Japanese nation—99% 
literate—could he reached and evangelized through the newspapers. 
World Harvesters was born to carry out this vision. 


At the Crossroads 


This is the hour when the Church in Japan and in the West needs 
to stop and take inventory of the cause which we profess to 1epresent. 
“The Communist world spends about $3.4 billion a year on propaganda 
to keep its own subjects in line and to convert others to its cause.” 
“In. 1955, 280 foreign missionary agencies (including over 60 which 
supply funds, promote missionary causes, or furnish speciai services 
but don’t appoint. missionaries) received over 130 million dollars in 
contributions... Of this amount almost 100 million doilars were spent 
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overseas .-..’’ according to the Missionary Research Library’s figures. 


Thus the Communists spent twenty-five times more for their atheistic 
propaganda than the American Church spent on its total world-wide 
missionary program in 1955. The Communists are not unaware of the 
disparity between our talk and our action. “‘We Communists do not 
play with words. We are realists, and seeing that we are determined 
to achieve our object, we know how to obtain the means. Of our 
salaries and wages we keep only what is strictly necessary; and we 
give the rest for propaganda purposes. To this propaganda we also 
consecrate all our free time and part of our holidays. 


“You, however, give only a little time, hardly any money for the’ 
spreading of the Gospel of Christ. How can anyone believe in the 
supreme value of the Gospel if they don’t practice it...2? And if you 
sacrifice neither time or money for it? 


“Believe me, it is we who will win, for we are ready to sacrifice 
everything, even our lives. But you people are afraid to soil your 
hands.” (French Communist Newspaper, Peace and Liberty). 


Today missions stands at the crossroads. (The Protestant Church 
in Japan) with an overall strength of about 400,000 has made little 
appreciable progress in the post war years, (The Japan Times warned 
us that the Protestants were going backwards while the Roman Catho- 
lics were going forward), notwithstanding the great population increase. 


eee) fires 


Advangelism Possibilities 


Our task is to communicate this saving message to the unsaved. 
Harold R. Cook, head of the Missions Department of the Moody 
Bible Institute, in his article, ‘‘Our Return to Literature” said, ‘‘ We 
are beginning to awake to our danger in neglecting missionary literature. 
... Thoughts are still our most powerful instruments. The thoughts 
wrapped up in the gospel of Christ are the most potent force in the 
world. But they need to be expressed. They need to be spoken. They 
need to be lived. And for the widest spread and the constant repetition 
they need to be written and spread abroad.” 

Today, why not plan to place some Gospel ads in your local news- 
papers? The basic steps of placing and producing a Gospel ad are: 

(1) Write an easy-to-understand ad, checking with both saved and 
unsaved as to its simplicity and content. Trust God to honor His 
Word. Remember, no one ad’s message will be complete in itself, but 
the Holy Spirit is faithful to reach prepared hearts with Gospel seed. 

(2) Make sure that there is an address to which they can write 
for follow-up literature. There are many service agencies in Japan 
who stand ready to assist you in your follow-up. 

(3) Place the ad directly with the newspaper office or use an 
advertising agency such as Mannensha or Dentsu to place it for you. 
You can begin your ‘‘ Advangelism” for a few dollars by placing a one 
or two inch ad in the classified section of your paper. 

Cost-wise, remember that the cost includes both the printing and 
delivery of the Gospel message, thus fulfilling the motto of World 
Harvesters, ““Every Newpaper a Gospel Tract and Every Newsboy a 
Gospel Messenger.” 

At one time there were 30 New Life Halls scattered throughout 
Japan engaged in newspaper evangelism working together under the 
Japan Christian News Agency, a fellowship of newspaper evangelists. 
The war and inflation just about killed off the work. Is there not a 
need for those who are interested in Advangelism to once again join 
together in a cooperative effort to make Christ known to every creature 
in Japan ? 

Until then let’s do our part in reaching the 2,000 Japanese souls 
who daily pass into a Christless eternity. Let’s spread abroad His 
Word in this perhaps Japan’s greatest hour of evangelistic opportunity. 
Let’s remember the urgency of the hour and the words of Dr. Jonathan 
Goforth, whose words proved so prophetic concerning China, “ We have 
all eternity to tell of victories won for Christ, but only a few hours 
before sunset to win them.” 
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TWENTIETH CENTURY EVANGELISM 


By Don HIL.is 


It was a typical Sunday morning in Los Angeles. The Weldon * 
Johnson family was awakened by a light thud on the frort porch, 
This was no supersonic blast, but it was more important. At that 
very moment hundreds of other Los Angeles Times’ delivery boys were 
dropping a whopping 376 pages of newsprint at the front doors of 
800,000 homes in Los Angeles and vicinity. 

What about the contents of all of this printer’s ink? It, of course, 
contained some news—a little good, and a little bad. Hower, the vast 
percentage of the paper was made up of advertising. There were an 
unbelievable two hundred and fifty pages of ads, which included 450 
columns of classified advertising. There was also a 48 page department 
store supplement. Some twenty thousand advertisers had paid to make 
their wares known in this one newspaper. Thousands of dollars were 
spent to advertise everything from ten cent pencils to business concerns 
worth a fortune. The world knows that it pays to advertise, and it is 
using the newspaper to do it. 

“To plug their wares in the nation’s newspapers, U.S. businessmen 
spent 594 million dollars in 1954. The biggest single advertiser for the 
eighth straight year was General Motors with an alltime high of 
$37.3 million,” says Time Magazine. The combined expenditure of the 
three leading distillers totaled over $22,000,000 in that same year. The 
world knows that it pays to advertise, and it is using the newspaper to 
do it. 


Effective Sowing 


Evangelicals are at long last awakening to the fact that evangelism 
via the printed page is an absolute essential in these days of world 
exploding population increase. However, we trail far behind the acti- 
vities of the Knights of Columbus, Adventists, Jehovah’s Witnesses and 
other religious sects who, for years have recognized the power of 
propaganda. These religious sects know that it pays to advertise and 
they are using the newspapers to do it. 

The fact that the newspaper represents one of the most natural, 
most economical and most effective methods of propagandizing the 
minds of men and women with either truth or error cannot be denied. 
In the light of this, how can we refrain from using the newspaper in 


making the Truth known to millions of people? Jesus said. *‘ Ye shall 
know the truth and the truth shall make you free.” 

“The law of sowing, enunciated so clearly and repeatedly in 
Scripture,” says Ken Strachan, “is never so relevant as in the case 
of literature distribution. ‘He which soweth bountifully shall reap also 
bountifully’, and it is a special privilege granted to us of the Lord to 
minister seed unto the sower and to share with him in the fruits 
thereof.” 

The newspaper is found in virtually every country of the world 
today. It rolls off the presses in scores of languages and it enters 
millions of homes daily. It can so easily become a bearer of the 
Gospel. The incorruptible Seed of the Word can be carried by it into 
the good soil of millions of lives every day. However, “about 90%” 
says Dayton Roberts, “of our evangelical literary activity is slanted 
towards the Christian rather than the non-believer.” To this he adds, 
“Tf we are ever going to reach the non-evangelical 95% of Latin 
America’s population, some sort of saturation strategy must be devised.” 


Saturation Strategy 


There is no media of information today that has a.wider outreach 
and more ready acceptance than the newspaper. In the worldwide 
picture there is no other single organ of influence so effective in for- 
mulating and controlling the thinking of men. To make use of it then 
is not only our privilege but our serious responsibility. 

Some of the advantages of the use of the newspaper in mass 
evangelism include: (A.) It can be obtained by the reader at a reason. 
able price. (B.) It does not betray the reader’s interest in the Gospel. 
(C.) It jumps over language barriers. (D.) It is not hindered by social 
or racial problems. (E.) It goes where the missionary has neither the 
time nor invitation to go. (F.) It enters the same home repeatedly in 
in the same month. (G.) It does not arouse a psychological defense. 

Missionary Eddie Karnes gives us a lucid statement as to what can 
be done thru this method. He says, “The Gospel can be carried into 
almost every home in Japan thru the newspapers at a cost far less than 
any other means of evangelism. One dollar will bring the Gosrel into 
10,000 homes and reach 20,000 readers in the form of a five-inch, one- 
column Gospel message. Twenty-five thousand dollars will bring eight 
of these Gospel messages into most of Japan’s 20,000,000 homes.” There 
is no better way to reach the greatest number of people in the shortest 
time with the most amount of truth for the smallest expenditure than 
thru the newspaper. 


ete Sanaa 
The Know-How 


Newspaper evangelism should be as carefully planned as_ possible. 
It should be kept in mind that the commodity which is being advertised 
is of eternal value. The first problem to face is the selection of the 
newspaper. If there are two or more papers in the city, then inves- 
tigation should be made as to the circulation of each paper. The 
respective advertising rates must be considered. It is poor economy 
to pay $5 for an ad which reaches 10,000 people when a $10 ad placed 
in a larger paper will reach 100,000 readers. 

It is also well to consider the editorial policies of the respective 
papers. The necessity of this stems from the fact that ths more liberal 
and progressive type of paper is more apt to accept Gospel ads. 
Missionary Asher B. Case of Thailand says, “ The Thai Mai is the most 
serious paper, but our responses were few. The Pim Thai is quite 
sensational; however, it goes all over the country and we have had 
our best response from it.” 

The size of the advertisement, the position in which it appears in 

the newspaper, and the number of times it is inserted, will hinge to a 
large extent upon the size of your advertising budget. Front page ads 
are usually the most effective, though they are also the most expensive. 
A two-column wide, three-inch deep ad seems to be a practical size. 
_ Newspaper evangelism can hardly be given a fair trial in less than 
six months time. In the light of the fact that newspapers are often 
kept around the home for several days, it is sufficient to insert the ad 
every second or third day. 

The English language newspapers published in foreign countries 
represent a particularly fruitful opportunity. Though the advertising 
costs are higher in these papers, yet the fact that they reach the 
intelligentsia of the country makes the extra expenditure worth-while. 
Furthermore, the English reader often represents the potential leader- 
ship of the land and possesses the more open and inquiring minds. 


Preparation of the Ads 


Every ‘box’ or ‘block’ ad should contain the following elements: 
1. An eye-catching, cold type title. 2. A pithy, thought- 
provoking body. 3. A hook-line, more-information-for-the- 
asking, salutation. 4. A neutral and native name. 5. A 
short, easy-to write, address. 


A number of years ago the Knights of Columbus came out with 


an ad titled, “Who is the Pope of Rome? Why do millions call him 
Holy Father?” Thoughtful readers on either side of the Protestant- 
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Roman fence would like the answers to those questions. I read the 
ad, but was not satisfied. Nevertheless, I borrowed the idea. My first 
ad in India came out with the title, “Who is Jesus Christ? Why do 
millions call Him Saviour?” Scores of people responded. 

An advertisement should never be closed without an invitation for 
the reader to request further information. It should be made as easy 
possible for him to contact the advertiser. 

It is sometimes advisable to include Scripture within the body of 
the ad. In this way a Gospel witness is given even to those who do 
not respond to the ad. It must be remembered, however, that there are 
instances in which it would prove the part of wisdom to not include 
Scripture in the ad. In preparing the ad it is well to seek out the 
advice and counse! of able nationals. So much the better if a news- 
paper man can be included amongst them. 


Classified Ads 


In the light of the brevity of the classified ad, it should be both 
clear and pointed. When possible it should be placed in the ‘Personal’ 
or ‘Educational’ columns. A thirty word ad in most foreign language 
papers will cost around fifty cents per insertion. It could read as 
follows: ‘“ This advertisement entitles you to the privilege of receiving 
a free correspondence course on the life of Jesus Christ. Address your 
request today to—P.O. Box 123, etc.’’ Or, it could be changed to read, 
“This ad entitles you to the privilege of studying the most widely 
read Book in all of the world. Address your request, etc.” . This type 
of ad with but minor variations has proven effective in several countries. 


Contacts 


It is advisable in most countries that the contact with the adver- 
tising manager of the newspaper should be made by an able national. 
This enables the promoter of the program to keep it ‘native’ and to 
avoid possible prejudices that might be faced by the missionary. In 
general, it is not wise to seek special rates on the basis that it is 
a religious or mission program. On the other hand, special rates can 
usually be obtained by signing a more-than-one insertion contract. 


Response 


Missionaries have long realized the impossibility of reaching the 
multitudes that surround them. Because of this they are enthusiastic 
about the far-reaching potential of newspaper evangelism. This en- 
thusiasm is voiced by Ethel Trivette of Costa Rica. She says, “Maybe 


you heard my shout of joy when I received your recent letter including 
the check for fifteen dollars. I went straight downtown and put ads 
in the classified section of the three leading papers.” 

Well over half of the 650,000 students that have been reached by 
the Light of Life correspondence courses in India and Ceylon, have 
been contacted thru the newspapers. Newspaper-evangelism accounts 
largely for the fact that an average of ten thousand new students a 
month receive the first lessons of the Light of Life course on the Gospel 
of John in those two countries. As many as five hundred students have 
requested the Course as a result of one ad. The average number of 
requests, however, would run much lower than that. The number of 
responses seem to be controlled by the following factors: (1) The 
position of the ad in the newspaper, (2) The size and attractiveness 
of the ad. (Five dollars worth of advertising in Latin America may 
bring fifty requests for the correspondence course. The same amount 
spent in Formosa or India could well bring in one hundred and fifty 
requests). 

“T am interested in studying the Bible,” says the director of a 
Government Agricultural Experiment Station in Formosa, “but have 
found no one to teach me. I am very glad therefore to learn from the 
newspaper that there is a Bible correspondence course. Please send 
it to me.’ 

In India a student writes, ‘‘For the past five years I have wanted 
to study the life of the Lord Jesus, but I didn’t get help from anybody. 
Now I have seen your ad in the Free Press Journal. I am very glad. 
Please send me those lessons without fail.” 

From South America comes this word, “One of the men who heard 
of the Course thru the first ad and made a profession of faith thru the 
study of the Word went to one of our little “barrio” (village) meetings 
and gave his testimony. Everyone was so thrilled over it.” 

Certainly, the Apostle Paul himself would capitalize on this twentieth 
century method of reaching this twentieth century for Christ. Its 
potentialities are almost unlimited. May the Lord enable the modern 
missionary movement to buy up these tremendous opportunities. 


*T use the term, Advangelism, in this booklet to cover all newspaper 
evangelism, paid or unpaid—Editor. 


THE NEWSPAPER 


By Joun PIET 


NEWSPAPER advertising for evangelistic purposes did not originate in 
India but in Japan with Dr Albertus Pieters. The present writer was 
a student of Dr Pieters and always held him in high regard. 

In his work of newspaper evangelism Dr Pieters stressed three 
cardinal points for good advertising: (1) the advertiser must tell people 
what they do nct know, (2) he must convince people of things they do 
not believe, and (3) he must arouse in them the desire to possess his 
product. 

So too the evangelist must tell people about the Saviour. He must 
convince them of things they do not believe, and he must work toward 
a decision. 

The business world has proved that the best place to display one’s 
products is in the daily paper. But religious groups as a rule have not 
considered the possibilities of newspaper evangelism because of the 
high cost. 


Co-operation 


During the summer holidays of 1950 several mission groups in 
Kodaikanal were approached to see if there was enough support for a 
newspaper venture. The plan presented was accepted by enough groups 
during the first week of canvassing to warrant a beginning. Accord- 
ingly, a committee was formed consisting of members from the American 
Lutheran Mission, the United Lutheran Mission, the American Baptist 
Mission, the Missouri Lutheran Synod (as individuals and not as a 
group), and the American Arcot Mission. The N.C.C. likewise gave 
its backing. 


The Newspaper 


Tentatively, the committee decided to advertise in the Sunday 
edition of The Hindu. Since the paper did not answer the first letter 
addressed to it, a second was sent as follows; 


‘A number of people have expressed grave doubts regarding your 
willingness to co-operate in the venture of publishing a weekly 
advertisement on some phase of the Christian religion. In these 
days of the freedom of the press, however, it would seem that 
you would welcome this opportunity of open-minded presentation 
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of facts and beliefs. We give our word of honour that nothing 
untoward or argumentative will be published. We simply seek 
to enlighten the reading public about certain aspects of our faith 
and hope to do this in the most cultured and respectable manner 
we know.’ 

The answer from the Editor read: 

‘We will be pleased to publish your articles regarding the ‘‘ Christian 
Message’” as an advertisement and allot a box number for your 
use.... It is left to the discretion of our Editor to publish the 
matter as sent by you in an altered form, subject, of course, to 
your confirmation.’ 

‘The love of Jesus goes out to all men equally. God so loved the 
world that whosoever believed might come. That is why we must pray, 
“Our Father..... Fe 

The reaction of the editor was that ‘the matter is a vehement 
exhortation to embrace Christianity and so regret we cannot publish the 
same in our paper. We have made it clear earlier that we cannot 
publish any copy which savours of proselytization. Please send us a 
fresh copy for the next insertion. We are afraid the insertion due this 
Sunday will be missed.’ 

A few ads later, another letter came from the editor. This one 
revealed the path we could, and perhaps should, follow, namely, direct 
quotations from the Bible. The jetter said. 

‘With reference to he series of advertisements you have been 
publishing in the Sunday Hindu in recent weeks, we find apart from 
quotations from religious texts they contain exhortations and appeals 
which are in the nature of propaganda conducted for proselytizing 
purposes on behalf of a particular religious faith. You will appreciate 
that there can be no justification for permitting publicity of this kind 
in a newspaper which is not devoted to proselytism propaganda as such. 
Unless you can see your way to cut out invitations and exhortations, 
we regreat ‘we shall not be able to accept your advertisements.’ 


Using the Bible 


These comments led the committee back to the New Testament 
for its material. We then realized that digested quotations run serially 
from books such as Luke or The Acts presented far more powerful 
appeals than anything we could say. In the series on Tue Acts, for 
instance, there is an ad entitled: 


No Other Name... 


‘After Peter and John had healed the lame man near the gate of 


the temple they spoke to the people. The priests and Sadducees 
came upon them, annoyed because they were teaching the people 
and proclaiming in Jesus the resurrection from the dead. They 
arrested them and put them in custody until the morrow. 

‘The next day, the temple authorities set Peter and John in the 
midst and enquired, “By what power or by what name did you 


make the beggar walk?” Then Peter... said, “...by the 
name of Jesus Christ, whom you crucified, whom God raised from 
the dead, by Him this man is standing before you well. ... And 


there is salvation in no one else, for there is no other name 
under heaven given among men by which we must be saved”’ 
(Acts 4: 1-12). 


The entire ad is a quotation from a ‘religious text’ and as such 
passed the censor. The editor was made to understand that if ads 
such as these could not be printed then the sacred books of all religions 
must be kept secret from all but the adherents of that particular 
religion. But this is manifestly impossible in a country that prides 
itself on the fact that its constitution guarantees not only religious 
liberty but even the right to profess and propagate that religion. But 
the moral is: stick to the text! 

There is a further advantage in using Biblical quotations: the style 
is simple. 

The committee worked a long time on an article on the Cross. 
Six or seven attempts were made, but none was satisfactory to the 
editor. Finally, it was decided to use the words of the New Testament 
itself : 


The Death of Jesus 


‘Two others also, who were criminals, were led away to be put 
to death with Jesus. And when they came to the place which 
is called The Skull, there they crucified him, and the criminals, 
one on the right and one on the left. ...And the people stood 
by, watching; but the rulers scoffed at him, saying, “He saved 
others; let him save himself, if he is the Christ of God, His 
Chosen One”! 

‘Then Jesus, crying with a loud voice, said, ‘Father, into Thy 
hands I commit my spirit”! And having said this breathed 
his last.’ 

That is simple, plain and effective. The story can never be told 

more dramatically, 

The advantage of writing ads in series is that although each one 
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is an entity in and of itself, when they are taken as a whole they 
present a unified and overall picture. After two years of advertising, 
we received the following letter: 


‘When your Sunday advertisements began to appear in The Hindu, 
I took them just like all other ordinary advertisements and paid 
little or no attention to them. But it was subsequently that I 
came to find that if you follow these advertisements carefully 
you can have a really good idea of Christianity.’ 


The letter speaks, we believe, for many. It indicates the value of 
persistent advertisement and likewise the value of seriated articles. 

The appearance of the ad is of vital importance. One must have 
a sign by which it is immediately recognized. Our committee chose 
one of Salman’s heads of Christ and made it into a one inch square 
block. Readers who see this face of Jesus know at once what they 
will find—Christian material. 

At the close of the material appeared the following: ‘ Questions, 
problems, or requests may be addressed to Box No. D 39, c/o The 
Hindu’ The replies came in thick and fast at the beginning but they 
gradually wore off. Each letter was copied and sent to a member of 
the committee for him to answer. A profitable correspondence devel- 
oped in several cases, but some of the letters were not serious. 


With a Correspondence Course 


When the letters dropped off, some members felt that simply to 
run ads without any tangible evidence of their effect did not seem 
worth while. Instead of calling for questions, we now advertise a Bible 
correspondence course. Arrangements were made with The Light of 
Life office, Chalisgaon, East Khandesh, to accept all names sent. From 
October 1951, the by-line for the ads has read: ‘Bible correspondence 
course free upon request, Box 56, Vellore.’ 

The first notice drew over one hundred requests. Subsequent ads 
have averaged fifty letters each. All in all, nine months of advertising 
have brought 1,500 requests for the Bible correspondence course. These 
subscribers in turn, have suggested the names of their friends, so that 
the total number garnered through the newspaper must run close to 
6,000 students. 

A New Year’s advertisement in Dinamani brought 600 applications 
for a Bible correspondence course, and through it about 100 Tamil 
gospel portions were sold. 

The somewhat elemental correspondence course on John was 
followed by the more advanced one called Good News written by the 
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Rev. M. Grumm. The course is based on Luke but uses the other 
gospels as well. Now, everyone who passes The Light of Life course 
receives the first lesson of Good News together with his certificate and 
a New Testament. 


The Lessons Learned 


In closing, let us summarize the lessons learned through newspaper 
evangelism : 

1. Evangelistic ads placed in the advertising section are more 

effective than those placed in the classified columns. 

2. A distinguishing mark such as a picture or a cross should 
identify the ad each time. 

3. Biblical material is extremely effective, sometimes more so than 
material written by a committee. Books of the Bible or sub- 
jects from may be run serially for months together. 

4. A by-line giving a box number or an address where the reader 
may write for more information or a Bible correspondence 
course should be given each time. 

5. One should not be discouraged if the initial response is lacking. 
Experience has shown that after two years of advertising, many 
now ask for the correspondence course. They mention in their 
requests the gradual loss of resistance effected by the weekly 
reading of the ads. 

6. Three to four people read one newspaper. Hence, although 
newspaper advertising is expensive, it is the cheapest form of 
mass communication available. 

7. Most Christian organizations are able to co-operate in an evan- 
gelistic venture. 

The committee is made up of individuals from different backgrounds 
—Lutherans, Baptists, and Calvinists. Never once has there been a 
difference of opinion relative to the Christian message as_ initially 
presented to the non-Christian. In other words, the evangelistic ap- 
proach for all is the same. We have had our differences relative to 
the verbal expression and effectiveness of presentation. But as to the 
message itself—never. 

In other words, the evangelistic field is certainly one where ‘we 
may all be one in Him’ and our united effort to make Christ known 
to the people of India is certainly what the people of India—and what 
we ourselves—need. 
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THE PRESS AND THE GOSPEL 


By Murray WALTON 


The following is a foreword written for this book by The Honorable 
Hampei Nagao, former member of the Japanese Parliament. He also 
served as Chairman of the Japan Christian News Agency, the Advan- 
gelism group of its day. 

“To us Japanese often the introduction to a thought through the 
printed page hasa surprisingly and singularly strong influence. I believe 
that the follow-up work carried on in connection with the work of the 
Newspaper Evangelism is one of the strongest weapons to win souls 
for Christ. 

“Tt has been my privilege to be associated with Mr. Murray Walton 
from the beginning of the Japan Christian News Agency, which is an 
organization for the mutual help and information of Newspaper Evan- 
gelists, with the particular mission as pioneers of influencing the secular 
press with the Christian message. 


‘‘May we, Christians of the West and the East, in united spirit and 
enterprise, put the influence of the “good news” of Jesus Christ into 
the columns of the newspaper, and lead those sheep without a shepherd 
to the fold for His glory.” 


A Vision of the Past 


One of the earliest missionaries, not without reason, described the 
Japanese language as “the devil’s best instrument for keeping the 
Gospel out of the country.” I decided on a trip for the purpose of 
language study among the people themselves, where I had to use the 
language or starve. 


I had left my bicycle, tramped the ten miles over the mountains 
to the bridge, and was on my way back when I overtook a countryman 
—just the sort of man on whom to try my Japanese. With courteous 
curiosity he began to ask me various questions about myself: ‘“ Where 


do you come from?” “What is your country?” “How old are you?” 
I replied as best I could that I was a teacher of Christianity. Back 
flashed the question: ‘‘Can you tell me how to become a Christian?” 


It was a question which I hardly anticipated. I was fifty miles 
from the nearest church, in a part of the country where I suppose no 
Christian worker had ever been before. I answered him as best I 


could, took his name and address so as to be able to send him 
literature. 


That countryman’s question haunted me. It had been the first 
impression I had received on coming to Japan. It is one which has 
never left me. 


Some months before, I had seen an experiment by an American 
missionary. He was using the columns of the local press to advertise 
Christianity. When he left a few years later he had applications from 
every one of the 257 villages in the prefecture. 


I wove the story of the countryman’s question and the missionary’s 
experiment into an article for the Church Missionary Society Gleaner. 
The net result was $875 in hard cash, and the prospect of starting 
Newspaper evangelism in the perfecture in which I lived. In the pages 
which follow will be found the story of the experiment. 


An unreached country, a Japanese newspaper, and a Christian 
article—the links between these three form the motive and method of 
Newspaper Evangelism. 


The average educated man in Japan today has very little interest 
in vital religion. One of the chief reasons for this lack of interest is 
that Christianity has not yet got into the national life. This is parti- 
cularly true of the country districts, which are still impervious to 
Christian influence. Rousseau has said: “It is the people which make 
the land, the country people which make the nation.” The Christian 
Church, as such, is hardlv touching the country. 


Now when we come to the Japanese newspaper we find ourselves 
touching one of the most influential forces in Japanese life. Before the 
introduction of modern journalism into Japan in 1868, news was chiefly 
conveyed to the people by means of travelling singers, ballads, and 
lampoons. Most people could not read. Indeed, even after the intro- 
duction of education and the newspaper, for many years “the fact that 
a newspaper carrier visited the house became a sign of an illustrious 
family, and the wealthy people from every village called at the Pre- 
fectural Office to beg for the privilege of becoming an honourable 
subscriber to the newspaper. But today, with education universal, 
everybody reads the newspapers. 


The Early Days 


In the previous chapter something was said about the unoccupied 
nature of Japan. The prefecture of Hiroshima in west Japan, in which 
I was stationed, was no exception. This prefecture contains a popu- 
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lation of a million and two-thirds. (Now over 2 million). This was 
the field that lay before us when word came from the C. M. 5S. 
that $875 had been sent to start Newspaper Evangelism in Hiroshima 
Prefecture. 

At that time I was still very junior, not even through all my 
language examinations. My first thought was whether the money should 
not be handed over to one of my seniors. But Mr. Pieters dissuaded 
me with the promise of every assistance I required. The only thing 
to do was to peg away at the language and search for a suitable 
Japanese colleague. This was made a matter of prayer. 

A fellow missionary, not knowing of my quest, wrote that he was 
looking for a post for his language teacher. I made inquiries about 
the man that my friend recommended. I found that this teacher, as 
a young man had been expelled from his home rather than deny 
Christ; there was no doubt of his keenness. For nine years he had 
been assistant editor to a big provincial paper in south Japan, in special » 
charge of the advertisements. And, as if that were not enough, at the 
time of writing he was living in the same town as Dr. Pieters, and so 
could study first hand the type of work he was to do. There could be 
no doubt that Masami Ninomiya was the man appointed for the work. 

Long before his coming I had begun to make inquiries as to the 
possibility of Christian articles and advertisements. The prefecture of 
Hiroshima is one of the chief centers of Shinshu, the most active of 
the Buddhist sects. Only a few weeks before, a Christian text had 
appeared in connection with an advertisement of some patent medicine, 
and the editor received a storm of protests that his columns should be 
used to propagate the hated religion. The position taken by the two 
editors was: “I myself am not averse to Christianity. But if I put 
Christian articles in my paper I will antagonize my readers and cause 
them to take my rival.” After months of negotiations all that we 
could report was that one of the papers was ready to take our adver- 
tisements at six times the usual rates, “to make up for any possible 
drop in circulation.” (A prayer request was sent to our church paper 
for prayer by its ten thousand subscribers). 

Within four months the entire situation had changed. A strike in 
the office led to the resignation of the editor. We interviewed his 
successor and his answer was: “Yes, J will be glad to put in your 
advertisements, but of course I will put in Buddhist ones also.” We 
rather welcomed the idea; we felt we would score by the contrast. 


It may be of interest to give a translation of the first article that 
appeared : 
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“THE NEW LIFE HALL 

“Every week on this page and in this place will appear an article 
called ‘New Life Discussion.’ If anyone wants to know what it is 
about, the answer is that it is concerned with the New Life which the 
true God has revealed to us through Jesus Christ. It is issued by the 
New Life Hall founded in Hiroshima. 

“New Life, it should be explained, is something which brings peace 
and happiness to men and women in this troubled world, and offers a 
bright and glorious hope amid all its darkness. 

“But that is not all. In its principles lies the solution of all moral, 
social and international problems. Witness, for example, the League of 
Nations, of which Japan is one of the ‘ Big Five.’ This is an application 
of such principles to world problems. Its very founders are men who 
themselves have drunk deep!y of New Life. 

“But this New Life Hall is especially for individuals; its teaching 
will be set forth in a way which all can understand. Anybody, there- 
fore, who reads this advertisement and wants to study Christianity 
further, will receive on application a free supply of literature, and will 
also be entitled to join a library should he desire. 

“The founder of the New Life Hall is Murray Walton, a graduate 
of Cambridge University and a missionary of the Japanese Anglican 
Church.” 

The reference to my education was deliberate, as the Japanese 
attach great importance to a man’s educational record, and Cambridge 
is well known by repute in Japan. 

The title New Life Hall had been adopted after considerable 
thought. That our choice appealed to the Japanese received unexpected 
confirmation shortly afterwards, when a neighbouring druggist announced 
the invention of “ New Life Pills,” which, if taken according to instruc- 
tions, would result in the patient being “born again.” The name New 
Life Hall has since been adopted by most of the Newspaper Evangelism 
centers in the country. 

The response to the articles was immediate. Before we left Hiro- 
shima on furlough twenty months later we had had 1,700 requests for 
further information from every part of the Empire, including 160 of the 
unoccupied villages of our prefecture. The letters and visits were from 
people of every kind and description : from schoolmasters and uneducated 
folk, from city dwellers and countrymen, from hospital nurses and 
patients, from men in the army and navy and the consular service, and 
from Buddhist and Shinto priests. One writer, who afterwards was 
baptized, wrote to say, when ordering some hymn-books, how the 
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fourteen employees under him now sang hymns instead of lewd songs. 
One ambitious youth inquired whether it was possible to teach him 
singing. by correspondence. Another asked us to send by return “some 
Christian peace of mind.” 

One hot Sunday afternoon a visitor was announced at the New 
Life Hall. His card showed him to be the vice-mayor of a town of 
some 8,000 inhabitants a few miles from Hiroshima. He had been to 
call on a friend and, while waiting, had caught of our article in the 
paper. He told me how for years he had been seeking peace in Bud- 
dhism, but without avail. Had Christianity anything to offer? We told 
him our message, and ere we parted we knelt together in prayer. That 
evening he went to the nearest church, and shortly afterwards was 
received as a catechumen. Then the music began. His wife was 
already upset at her husband’s action. Then the townsfolk heard about 
it, and so did the local priest. 

The town had never had a Christian before. Turn him out. And 
yet he was a good vice-mayor. His religion didn’t seem to spoil his 
work. When the period of his service came to an end, despite a 
Buddhist protest meeting, he was reelected, and he has continued to 
occupy the post ever since. His wife and daughter joimed him in bap- 
tism, and in the last letter I had from him he said: 

“One thing in which we have had special blessing is an early 
morning prayer meeting. For nineteen months we have had one every 
day without interruption. We meet in my house from 5-6 a.m. for 
Bible study and prayer together. We have also had a service every 
Sunday for the past three years in the home of another Christian. We 
are about twenty.” 

Of course all this activity (in other nearby towns too) rouse Budd- 
hist opposition, and the local priests lost no time in founding a 
Buddhist New Life Society, and organizing a mass meeting in the city 
of Kure, but that was the last we heard of it. 

In September, 1920, the World’s Sunday School Convention was 
held in Tokyo. With characteristic generosity the authorities erected 
a huge temporary structure for the meetings. It was burnt to the 
ground the day before the Conference opened. This served to secure 
for the Conference a degree of publicity which it could have obtained 
in no other way. The proceedings day by day were reported in the 
press of the country. Then the idea suddenly struck us, here is 
Christian propaganda free; can’t we make use of it? So a short notice 
appeared in the local papers imimediately after the report of the 
Conference : 


The 1930 National Conference of the Japan Christian News Agency Newspaper 
Evangelists, (Omi-Hachiman, Japan) : 1. Rev. Murray Walton. 2. Mr. H. Nagao, 
M. P. 3. Mr. Merrill Vories. 4. Bishop M. S. Murao. Below #4, sitting, Dr. 


Daniel C. Buchanan. Last row, standing between #3 & #4, Dr. R. E. McAlpine. 


Japan’s leading evangelist and greatest soul winner, Rev. Koji Honda. The 
thrilling testimony of how two former war enemies (he and Eddie Karnes) came 
together to carry out his great soul winning Crusades is told in part in his booklet, 
“HAS GOD FORGOTTEN JAPAN?” Please pray that God will continue to meet 
the needs of Brother Honda. 


L How Many Sacrifices 2. 


But don’t Protestants be- 
lieve that every sin must be 
paid for?” Jim asked his 
friend, a well known Bible- 
believing Protestant layman. 

“Why, yes,” Ted replied, 
“Protestants have always be- 
lieved that all sin must be 
paid for.” 

“But you don’t believe that 
church attendance, donations 
to the church, going to mass, 
and repeating prayers help to 
pay for sins, do you?” 

“No, Jim, the Bible makes 
it clear that none of our ac- 
tions, however good they may 
be, can help to pay for our 
sins. From the beginning of 
time there has been only one 
sacrifice for sin. The Bible 
says: ‘Christ was once of- 
fered to bear the sins of 
many.” (Hebrews 9: 28) 

“Do you mean that there 
is nothing we can do to help 
pay for our sins?” Jim con- 
tinued. 

“If we follow the Bible,” 
Ted replied, “it is the ines- 
capable conclusion that there 
cannot be any further sacri- 
fice for sin. Nothing we do, 
nothing we give, will serve to 
gain merit for us in the sight 
of God. Everything that can 
be done has already been done 
in the sacrifice of the Son of 
God, Jesus Christ.” 

“Well, then, how do we 
gain favor in the sight of 


God?” Jim asked. 

“Just by accepting His 
favor, Jim. Either we must 
decide to accept God’s free 
gift of salvation through the 
completed sacrifice of Jesus 
Christ, or we neglect the offer 
and thereby cut ourselves off 
from the mercy of God. The 
Bible makes this choice clear 
when it says that ‘the wages 
of sin is death; but the gift 
of God is eternal life through 
Jesus Christ our’ .Lord.” 
(Romans 6: 23) 

Bible-believing Christians 
know that salvation is based 
on faith in the completed sac- 
rifice of Jesus Christ. This 
faith results in the perform- 
ance of good deeds. Good 
deeds are a natural character- 
istic of the believer in Christ, 
but they are not a means of 
salvation. The Bible makes 
this clear when it says: “For 
by grace are ye saved through 
faith; and that not of your- 
selves: it is the gift of God: 
Not of works, lest any man 
should boast. For we are his 
workmanship, created in 
Christ Jesus unto good works, 
which God hath before or- 
dained that we should walk in 
them.” (Ephesians 2: 8-10) 

If you wish to know more 
about the assurance of salva- 
tion, send for the FREE pam- 
phlet which will be mailed to 
you if you fill in and mail the 
following: 


THE NATIONAL ASSOCIATION 
OF EVANGELICALS 


Box 7411, 


Washington 4, D.C. 


Please send FREE pamphlet (EA6) 
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“WORLD’S SUNDAY SCHOOL CONVENTION 
FREE GRANT OF CHRISTIAN LITERATURE! 
“To all those who are anxious to study Christianity, a free grant of 
literature will be made on application to the New Life Hall, Hiroshima.” 

The result was seventy-five applications, more than double our 
usual weekly average. Then the idea came, why nct go farther afield 
and try one of the bigger papers? Two days later the Osaka Asahi, 
one of the biggest papers, had the same advertisement. Next morning 
I heard the familiar postman’s call followed by a bump. I went to the 
front door and found a hundred applications on the floor. The next 
mail brought a hundred more, and by the time the stream ceased, we 
had had over seven hundred. The members of the local church came 
to the rescue, and ere the week was over every one of them had had 
a personal reply and a bundle of literature. 

But this was admittedly a special occasion. What sort of response 
would we get if we put an advertisement into the same paper when 
there was no Sunday School Convention and free publicity? We made 
the experiment with an article entitled ‘Christianity and Spiritual 
Peace.”” Three hundred more wrote in. There was no doubt about it; 
we had tapped something big. 


Beginning Again and Going Ahead 


“There is one thing worse than having a fall; it is not getting up 
again.” —Bishop Taylor Smith 

During my absence it was decided that the Newspaper Work should 
be transferred to the capital, and accommodation was found in the 
Whidborne Memorial Hall on the Ginza. Here, for upwards of thirty 
years, under the leadership of the veteran missionary, the Rev. W. P. 
Buncombe, the Gospel had been preached to the crowds that passed by. 

On Sept. 1, 1923, Tokyo was rocked by earthquake and destroyed 
by fire. The Whidborne Hali did not escape. The Newspaper Work 
was simply blotted out. Mr. Ninomiya barely escaping with his life. 
After the first shock he collected a few of his belongings into a basket 
and then, with his wife and daughter, for hour after hour dodged the 
flames, until finally, in a state of exhaustion, they found refuge in the 
grounds of one of the Imperial Palaces. But even then the smoke and 
heat were so intense that they could only breathe by keeping their 
heads close to the ground. After two days they obtained focd, and 
finally secured a resting place in the house of a pastor. The first thing 
that greeted them as they entered the house was a Japanese scroll with 
the words: “Fear not. Be anxious for nothing. Seek ye first the 
Kingdom of God.” 
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This was the situation when I got back to Japan a few weeks 
later. An advertisment was put in the newspapers, announcing, tem- 
porary headquarters and inviting members to communicate. The earth- 
quake and fire had destroyed all the publishing houses and bookshops 
in Tokyo, so a flying visit was paid to a big Christian book-store in 
the west of Japan, and the foundations of the new library were laid. 

Now. three principles had come home to me as a result of the 
experiment in Hiroshima. The first was the necessity of having the 
full backing of the Church. In Hiroshima the work had been primarily 
a missionary activity; no mention was made of the Church until such 
a time as the correspondence suggested ripe. The result was a certain 
lack of interest on the part of the church itself. In beginning again we 
decided to emphasize the Church connection. The very title of the 
office was changed to the Anglican New Life Hall; the literature 
stressed the importance of Church affiliation. 


In the second place, it was obvious that the work could not be the 
activity of a single society or a single school of thought. While natur- 
ally the work has been in the main associated with our Church, yet 
it has been our policy from the first to introduce inquirers to other 
Churches in such places where our own Church does not exist. In a 
non-Christian land some form of corporate Christian life is essential. 

The third principle was that the work should be linked to existing 
Church activities, by emphasis on membership in the organized Church, 
and by the production of nearly all literature by the Church Publishing 
Society or some kindred body. 

We were now ready to go ahead. The articles in the papers would 
produce requests for more information; how were these requests to be 
handled? Motives must be considered, and how these motives should 
be stimulated. One motive is curiosity. Literature therefore must be 
provided which will satisfy that curiosity and kindle a desire to learn 
more. To this end we planned a series of tracts known as the “ New 
Life Series,’ each pamphlet containing a list of all the others. These 
pamphlets were designed to reach different types of people, eg. edu- 
cated, young people, country folk, women and the like. In addition 
there were pamphlets for people with special difficulties, e.g. sufferers, 
those puzzled with the relation between science and faith, those worried 
over sex problems. 

The center of the follow-up work is the New Life Society, a society 
for the further study of Christianity. It demands certain membership 
fees and offers certain privileges. We had found in Hiroshima that if 
the fees were too low, applicants joined at once as a token of their 
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gratitude for the literature sent, but they had no intention of going 
further. Accordingly, in Tokyo we raised the fees, and extended the 
minimum period of membership, in order to make sure of our man 
when we got him. Incidentally, such a plan has put the work among 
the members on a more or less self-supporting basis. 

One of the privileges of membership is the monthly magazine New 
Life. Its publication monthly provides continuity. At first we sent 
every inquirer a copy of one of the Gospels with a specimen magazire, 
but Jatterly a pamphlet entitled The Words of New Life, based on the 
book Highways of the Spirit, and containing selected Scripture readings 
for a month. A direct result of this has been a doubling of the orders 
for copies of the Bible. As a means of stimulating systematic Bible 
study, we have two Bible Courses, one of a hundred weeks on the 
Gospels. 

Another bait is the Circulating Library, for which we ask extra 
fees. An annotated catalogue is provided, and also one dealing with 
the hundred best books. There is a section on rural problems, which 
serves to show that we are interested in temporal needs as well as 
spiritual. 

We assume that the student knows nothing about Christianity, but 
is genuinely desirous of learning, Our aim has been to get inquirers 
linked on to the Church; kut there is often no local church to which 
they may be introduced. His religious background is non-Christian. We 
further assume that his idea of God is vague and impersonal. Our aim 
is not only to give him a good understanding of what the Christian 
religion is, but also to lead him into a living faith in Jesus Christ as 
his God and Saviour and Lord. 

Each day’s course consists of an opening prayer—remember, the 
student has probably never prayed in a Christian sense before—a 
portion. of Scripture for study, a short explanation of the same, a 
question for meditation, and a closing prayer. Special emphasis is laid 
on the question, so as to encourage the student to think. At the end 
of each week there is a further set of questions on the week’s studies, 
and these have to be answered and sent in to the New Life Hall. 

The final literature provided is the weekly Service and Sermon by 
post, for inquirers and Christians out off from corporate means of grace. 
By this means it is possible to start in different places “a church in 
the house of Tanaka or Suzuki or whoever it may be. 

In the follow-up work as in all other branches, the newspaper 
evangelist is indebted to the foresight of Dr. Albertus Pieters, who 
experimented along most of these lines. 
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On Christmas we decided to publish an article in two of the big 
dailies on the subject of Christmas, ending with the usual invitation to 
correspond. By printing the invitation in. regular type it would be 
possible to guarantee that those who applied had read the article 
beforehand. 


The first article in the Tokyo Nichinichi (now Mainichi) Newspaper 
was by the Rev. M. S. Murao. It showed how the Incarnation brought 
harmony to the discord of a troubled world. The second in the Hochi 
Newspaper was by a man who had spent his whole life amorg the poor. 
He told the story of the birth of a baby in a Tokyo slum, and then 
spoke of another Baby born in a manger. Bishop Motoda reckoned we 
would get 30 applications we got 300; 200 from the Nichinichi and 100 
from the Hochi. These figures suggested that with the Nichinichi lay 
our greater hope. 

A year or two later, when, as a result of the articles, we had 
received something like eight thousand applications, we secured an 
interview with the president of the paper, Mr. Motoyama. He was 
very surprised at our report on the response to the articles, and per- 
haps more so when we followed it up with a request for free space. 
He could not give free space, for if he gave it to one religion, he 
would be inundated with requests from others, but he would give us 
certain rates of a nominal character. Further, he announced his inten- 
tion of starting a religious column in his Osaka paper. This result 
alone made the interview worth while, for in a paper with a circulation 
over a million, a religious column in which Christians get a generous 
share is not to be despised. 


In 1930 a further step was taken by the insertion of a Christian 
article in a popular woman’s monthly, The Housewife’s Friend, again 
at nominal rates. This produces a steady stream of applications, chiefly 
from the housewife’s male friends! 


Finally, arrangements were made with the agents of one of the 
best-known patent medicines (Mentholatum) in the country by which 
each packet of the ointment contains a short notice of Christianity 
inviting people to apply for ‘‘heart medicine” The result has been 
satisfactory, except when people take the words literally! 


The latest step has been the introduction of a system by which 
each applicant is asked to send a smal! sum of money for a specimen 
copy of New Life, and in return is promised a free copy of a book. 
The result has been what we hoped, a slight decrease in the number 
of applications and a considerable increase both in the number and the 


percentage of the joining members. The small fee has resulted in our 
tapping a more serious type of inquirer. 


A Chapter of Articles 


The weekly article is the spear head of Newspaper Work. In the 
early days we reproduced chapter by chapter a book by a well-known 
evangelist. 

In Tokyo we published at first a series of articles dealing with 
living issues, e.g. The Christian Ideal of Love and Marriage, The 
Christian Home, Christianity and Modern Problems of Society, and the 
like. One series on the Philosophy of Worry brought in over a thousand 
requests. 

But experience has taught shorter articles are more widely read 
and secure as many applications. This is psychologically sounds. No 
person will read a long article on a subject. in which he is only 
mildly interested. The important thing is to give just enough to whet 
his appetite for more. We also learnt that the writirg of an article is 
an art in itself. 

Some of the titles of the ads follow: CHRISTIANITY AND TRUE 
MARRIAGE; ARMISTICE DAY; THE TRUE SIGNIFICANCE OF 
CHRISTMAS; THE AGE OF SPEED; and GOD IS PURE. Two sample 
ads follow: 

“WORLD-WIDE DEPRESSION 
“The sun, the air, water and things like them belong to the 
whole world. Neither Japan nor any nation regards them in any 
way as things which they can keep to themselves, In the same 
way the present wave of economic depression has become a world- 
wide matter; even Japan cannot escape the sufferings which it brings. 
“Once we realize that the relationship of man’s heart to the 
material world is not a thing confined to Japan alone, it follows 
that the spiritual problem likewise is not confined to Japan only. 

In other words, there is no justification for saying that the religion 

of Japan should be a Japanese religion. It is necessary to get hold 

of a world-wide religion and then apply it to the special needs of 

Japan. Otherwise the heart of Japan will never be saved. The 

only world-wide religion is the way of Christ.” 

When the anti-religious movement was launched and secured a good 
deal of publicity, we published this article which secured an enormous 


response : 
“THE OVERTHROW OF RELIGION 
“When you can persuade men not to like fine clothes, when you 
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can educate them to dislike tasty food, you will then be able to 
destroy religion, but not before. 

“The religion which should be destroyed is the skeleton of the 
real thing. Christianity has already destroyed many such. 

‘But Christianity itself despite the fiercest persecutions, has lived 
on to this present day. This is because it is true.” 


The important thing to remember is that the articles stand for a 
different set of ideals from those commonly accepted, and that both by 
their character and the cross which marks them are definitely associated 
in the public mind with Christianity, and as such have a more peculiar 
appeal than in lands where Christian thought has sunk deeper. 


A Day’s Correspondence 


The articles in the newspapers bring in an enormous response. The 
New Life Hall on an average sends out a hundred packages or letters 
a day all the year round. One interesting thing which this corres- 
pondence has revealed is that, a Japanese is far readier to state his 
religious difficulties by letter than by word of mouth. I have found 
also that correspondence is an excellent preparation for a personal visit. 
Tt serves to eliminate many of the preliminaries so dear to the heart 
of a Japanese. 

Let us look at two letters. The first is from a man living in a 
proverbially strong Buddhist area. He writes: 


“JT have just this moment seen your article in the Nichinichi for 
the first time. I am a student which has go at a very happy 
home. I have been through the Middle School, and managed to 
survive the ‘examination hell’. But now I have suddenly met with 
misfortune and have had to leave school, and have had to go out 
to work for my living. I have now seen society as it is with all 
its sin, and I am very miserable, please save me.” 


This letter is typical of many. Having to give up a university 
education is much more serious in Japan than in the West. The second 
letter comes from a young girl in a northern city and runs as follows: 


“T am a girl who is sixteen this year. On account of certain 
home circumstances I am leading a very unhappy life every day. I 
recently borrowed the magazine The Housewife’s Friend from a 
friend and happened to see your article in it. At all costs, and as 
soon as possible, tell me how to be saved and to make my home 
bright. When I was a little child I went to church and heard 
something about God, but my father and mother know nothing 
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whatever. I want to lead them as quickly as possible into a day- 
by-day thanksgiving to God. Please help me.” 


In special cases such as this we invariably send a short personal 
letter instead of the usual printed one. 


- As we pass on in the Hall we see a clerk who has just dispatched 
some fifty syndicated articles to the Japanese press for release next 
week. They are.on: “The Universal Mind and the Religious Mind.” 


Then a country girl writes to tell us of her decision to go to 
church: 


“T am still in the kindergarten stage, so I felt very shy about 
going, but I have made up my mind to ask for an introduction, so 
please send me one. I[ am living in the country where there are 
no conveniences and it means a journey of eight miles. Please send 
the (church) introduction.” 


A Bundle of Letters 


One of the thrills of the Newspaper Work is that you never know 
what the next letter may contain and from what kind of person it may 
come. It may be from a murderer in prison or a man contemplating 
suicide, or a woman at her wit’s end because of her husband’s conduct, 
or a youth driven desparate by the wrongs of society and the persecu- 
tion of the police. We get letters asking our advice on every conceiv- 
able subject, often from people who have nowhere else to turn. 


The first one is reproduced because of its typical character : 


“TI am at present living far away in the heart of the country. I 
used to live in a town where there was a church with evening service 
and a Sunday school, to which I used to go occasionally. But now I 
am right away in the country, far from any church, and it is very 
lonely. You wiil understand, therefore, my joy at seeing your article 
in the newspaper on Christmas Day offering to send free literature.” 


Family opposition can be a very real thing, as the following letter 
shows: 

“With regard to the information which you have sent my second 
son, please note that we have been Buddhists for many generations and 
detest Christianity, and regard it as a certain cause of disunion in our 
home between my son and his parents. It is in direct opposition to 
Buddhism and quarrels are sure to arise, which will mean that my dear 
son will leave me and his brothers. For a man with such a heritage 
it would be unfortunate indeed if he were to lapse into Christianity. 
Please have no further communication with him.” 
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Nevertheless, despite all this mass tradition, the appeal of the Christ 
is a very real thing to some seekers. One wrote: 

“Up till now I have been a man who has wanted ‘to know some- 
thing about Christianity, but as I am living in the country, all | know 
about the Bible is by hearsay, and who Christ is—I know nothing. 

“Today, very unexpectedly, I read about your work in the Tokyo 
Nichinichi Newspaper, in which you may that you will give free infor- 
mation to those who desire it. Please send me tracts to satisfy this 
unaccountable hope.” 

Another man who had got hold of a Gospel for the first time wrote: 

“T read St. Mark straight through. It seemed like rice-chaff to me. 
So I read it again, and then I began to understand it a bit better. Bit 
by bit my taste for it has got more pronounced, and I have come to 
know for the first time that Jesus Christ is God’s only Son.” 

This letter is full of despair: 

“T am a soldier. Now that I am ill these memories come crowding 
in upon me as I lie in my white hospital robe. Everyday I think of 
all Iam going through and pass the long hours on my bed. Please 
show me the way to be saved. When I saw the advertisement in 
today’s paper I felt as if I were alive again, I write this upon my 
lonely bed.” 

Another correspondent wrote: 

“T live in Sasebo, a Navytown in west Japan. I have often felt 
that I must hear about Christianity and have even set out to go to 
church. But every time I have got to the door my courage has given 
way and I have not been able to go inside.” 

Yet this fear is very natural. Who of us would like to be seen 
going to a Buddhist temple in England (or America) in a place where 
we are well known? It is just the same! But when a link is effected, 
inquirers find that it is not so terrible as they feared. 


Question and Answers 


The staff gets letters with many questions. This is due in part 
to the fact that, according to Japanese custom, the teacher is accorded 
a place of special honour, and his advice sought with respect. 

Another reason is the standard of morals and education of the 
average Buddhist priest is low.’ We have had letters from those, to 
whom we have suggested that a personal talk with the local pastor 
might mean the solution of their troubles. They have written back 
that they cannot afford to pay for such advice. The thought that it 
might be given free, as a labour of love, has not crossed their minds. 
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Yet a third reason is that the writer has no person in whom he 
can confide, and in consequence he writes to a person far away who 
will not betray his confidence. The New Life Hall is father-confessor 
to hundreds of folk. 

Some of the questions are as follows—Only the last one is answered 
here : 


Q. I think that Christianity is incompatible with patriotism be- 
cause it is a religion which teaches the love of all mankind. Is 
this so? 

Q. An old mother, because of extreme poverty and under the 
belief that her death might bring relief to her family, committed 
suicide. Must we condemn the action of this old woman because 
we stand for Christian ideals ? 

Q. There has been continual illness and misfortune in my family, 
so we recently consulted a fortune-teller. His verdict is that a 
tree in our garden has been planted in a bad direction. Should I, 
as a Christian, allow myself to be worried by such a thing? 
What shall I do? 

Q. I have recently started to go to church, and it is my desire 
to be baptized. But my father is a strong Buddhist believer, and 
he says that I should not go to church or become a Christian, 
and his opposition is very strong. If I do not obey my father 
I become a disobedient son, and yet I want very much indeed to 
become a Christian. Shall I give up my church going because of 
filial duty, or shall I become a Christian and be guilty of a breach 
of filial piety ? 

Q. A Buddhist believer attacked me, saying that I had disinherited 
my father’s religion. My father belongs to the Tendai sect. By 
believing in Christianity myself, am I really shaming my father’s 
name and damaging the good repute of my ancestors? 
ANSWER: Let us assume that by changing your religion and 
believing in Christianity you have spoiled the good name of your 
ancestors. Go back in your family from your father to your 
grandfather, from your grandfather to your great-grandfather, and 
so on until you come to the first one who believe in the Tendai 
faith. You cannot go back further than Dengyo Daishi, because 
Dengyo Daishi founded the Tendai sect. Then the first member 
of your family who believe in the Tendai sect must have disin- 
herited his father’s religion and spoiled the good name of his 
father. 

But that is not all. All the Buddhists of this country must have 
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spoiled their father’s names, for Buddhism only came into Japan 
in the seventh century, and is not the religion of Japan. 


If it were a question of tarnishing a father’s name, the Cons- 
titution would never have allowed freedom of religious belief. 
The most important question is how you think of and receive 
Christ. 


Membership Cards 


There is one trait in their character which the Japanese have made 
peculiarly their own; it is curiosity. To as where you are going, why 
you are going, and when you are going, are matters of everyday con- 
versation. Your nationality is always a matter of interest, your pro- 
fession moré so, and even your age is not safe. 


We therefore drew up a form for inquirers who joined the New 
Life Society. The fact that we have received over seven hundred and 
fifty such forms has greatly helped us to get an idea of the person 
with whom we are corresponding. 


A letter of explanation accompanies it. The card is as follows: 
Present address? Permanent address? Age? Profession? Name? 
Educational record? Have you any relatives or friends who are 
Christians? Have you any Church connection? Have you been bap- 
tized? Have you made any special study of Christianity? If so, of 
what character? Have you and special matter on which you want 
guidance? What is your purpose in joining the New Life Society ? 

Here are the answers of two, who went on to baptism. KATO 
KUNISAKU. Aged 19. Farmer. Higher elementary school. Living in 
the country 150 miles north of Tokyo and two miles from a church. 
“JT have, of course, no Christian relatives, but I have some Christian 
friends. J have been two or three times to church, but I have not 
been baptized. Instead I am full of doubts...I am having a hard 
battle with impure thoughts. I am coming to despair in human society. 
I long to get away from this attitude and become the owner of a pure 
heart.” 


MORINOTO HAJIME. Aged 20. No profession. Elementary school. 
Nearest church eight miles across country. Has been confined to bed 
for six years with spine trouble. Has two cousins who have been to 
a Christian girls’ school, but no relatives or friends who are Christians, 
Has not studied Christianity at all. Anxious to learn how man’s short 
life can be lived well. Worried over his long illness. Joined the New 
Life Society in order to find out the way of truth. 


Some Statistics 


The total number of applications received by the New Life Hall 
and its two “children” is well over 50,000. To every applicant suitable 
Christian literature has been sent, and as this literature is shared with 
the members of the family, it is probably no exaggeration to say that 
over a quarter of a million have been reached by this means. 

The total number of applicants in a week in which an advertise- 
ment has appeared in the Tokyo Nichinichi has never fallen below 100 
in recent years. The greatest number received in a week, apart from 
that memorable occasion at the time of the Sunday School Convention, 
has been 549. During 1931 the average per week was just on 200. 
This huge number came from ail over the Far East and from every 
prefecture in Japan. They also came from Korea, Formosa, the Mar- 
shall and Caroline Islands, and the High Seas. 

Of the 50,000 who have applied, nearly 4,000 or 8 per cent have 
taken the further step of joining the New Life Society. Of this number 
at least 30 per cent are nowhere near a church. Of the 18,310 volumes 
which hake been lent about 90 per cent have gone to non-Christian 
homes. 

As to results and baptisms the figures are not always known. One 
day a young man walked into the New Life Hall. Some years before, 
while working as a herdsman, he had seen the article in the paper, had 
applied and received our literature. As a result, on his own initiative, 
he went to a church. There he was baptized. Hearing the call to the 
ministry, he put by a little each month from his small wages in order 
to put himself through the Theological College, When he came to see 
us he was in the middle of the course. But we had no record of his 
baptism and had it not been for a chance visit we should never have 
heard his spiritual history. 

Mr. Murao (later Bishop) on one occasion was visiting a church 
in north Japan. The pastor remarked that four out of the five of his 
keenest workers were men first reached thrcugh the Newspaper Work. 
We had record of only one! 

We have heard of over two hundred baptisms, but for the reasons 
given above this figure must be regarded as a minimum. 


Lasting Fruit 


In northwest Japan lies the modern prefecture of Niigata. The 
religion of this area is Shinshu-Buddhism, one of the warmer sects with | 
a gospel of a savior. Its teachers say that it embodies all the good 
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points of Christianity. It is less outspoken in its moral demand. With 
such a message there is no need for an alien faith. 

A year or two ago three men from one town applied independently 
for more information about the Christian faith, of which they had read 
in the papers. One was a maker of Japanese socks; another was an 
official in the town office, while the third was a sort of human “talkie,” 
explaining the moving pictures at the local theater, and illuminating 
them with jokes and local touches. He had, on one occasion, been 
called upon to explain a picture of the Christ, and it had made a 
profound impression on him. The wife of the official lay sick and her 
husband, anxious about her recovery, made the journey to Niigata, and 
there for himself heard the story of Jesus Christ. 

In process of time all three were baptized and confirmed, and 
decided they must do something for their town. This was no easy 
task, for it was the boast of Higashi-Sanjo that it had never yet 
allowed the alien faith a footing. They decided to engaged the public 
library for a Christian meeting. The Bishop and a Japanese layman 
came down for the meeting. It was successful beyond their highest 
hopes. Over 150 were present. Another, even more successful meeting 
was held. The town was moved by the very religion it affected to 
despise. 

Among those who had attended the meeting was an old man, a 
retired railway official, and also a retired Christian. He was so enthused 
by the faith of the three that he openly allied himself with them and 
promised $240 towards the first $500 for a church, the first in the town. 

The climax of their compaign was reached this spring, when 
Kagawa visited the town when touring in connection with the Kingdom 
of God Movement. In faith the three took the biggest hall in the town. 
It was packed with seven hundred people. 41 people afterwards testified 
their desire to follow the Christ. 


A Follow-Up Tour 


From time to time we have had inquirers who for some reason, 
cannot get into touch with the nearest church. We have put them into 
touch with their nearest church. Some of them have eventually been 
baptized. 

We had four such members ready for baptism yet remote from any 
church, I decided to visit them myself, the nearest pastor in each case 
accompanying me. The first person was a store-keeper in an isolated 
part of Hokkaido, a 1,000 miles from Tokyo. 

The next was a young doctor, who became sick with T.B. When 
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there seemed no hope of his recovery he was divorced, and from that 
day has not had one word from his wife and three children. This 
happened two years ago. He turned to Buddhism but was not satisfied 
in his soul. A book by Kagawa turned his thoughts towards Christianity. 

Next we went to see a maker of charcoal, a man of sixty. Some 
years before his wife had brought back some purchases wrapped in a 
newspaper in which was one of our articles. When he moved to another 
part of Hokkaido I got him into touch with a pastor, who paid him a 
visit. The pastor found a simple old fellow and his wife having family 
prayers morning and evening. He kept Sunday although his employer’s 
company worked seven days a week. He worked so well during the 
six days that they raised no objections. 

My last visit was to a fishing port on the main island to the eldest 
son of the local dry goods dealer. And so the tour came to an end. 
Five lonely folk received into the family of God—is that all? No! 
Four churches to-be. founded in a colonial township and coast town, in 
a mountain hamlet and in a ‘fishing port. It is ever thus that the 
Gospél spreads. 


CURSO POR CORRESPONDENCIA 
LA LUZ DE LA VIDA 


Traducido en 13 idiomas. 


Usandose en 26 paises. 


20.000 estudiantes matriculados en la 
America Latina. 


jUd. tambien puede estudiarlo gratuitamente! 
Escriba hoy mismo pidiendo las dos primeras 
lecciones Dirijase a: 


LA LUZ DE LA VIDA 
Apartado 1307 San Jose, Costa Rica 


SPANISH GOSPEL Ad used in COSTA RICA 
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CONTEMPORARY ADVANGELISM 


by EppizE KARNES 


““Newspaper advertising has an unlimited future, the president of 
the world’s largest advertising agency told a news conference here 
today.’” This statement came from Norman-H. Strouse, with the story 
‘datelined: San Francisco. 


Another press release from the English Mainichi, (March 3, 1960) 
gives a UNESCO report as follows: ‘There are some 30,000 news- 
pacers published in the world of which about 8,000 appear daily and 
22,000 less frequently. Approximately two-thirds of the daily newspapers 
are morning papers and one-third evening papers. Total circulation of 
all daily newspapers may be estimated at over 250 million copies, or 
about 92 copies per 1,000 inhabitants. As for the non-daily newspapers, 
they may be estimated to have a total circulation about 200 million or_ 
about 72 copies per 1,000 inhabitants. This survey was carried out in 
146 countries.” 


The totals for the daily and the non-daily newspapers make it 164 
copies per 1,000 inhabitants or about 1 copy for every 6 inhabitants. 
Thus the newspaper has almost world coverage. The Roman Catholics 
and the cults have been fast to adopt the newspaper for their propa- 
ganda. The evangelicals are just beginning to get into the race. Up 
till now Newspaper Evangelism has been an almost totally neglected 
subject at our evangelical literature conferences. 


Among the evangelicals the National Association of Evangelicals 
is leading the field. They have written ten ads (mats are available 
upon request) for Protestants to use in their local newspapers. The 
titles of the ads are as follows: 1. Strange Tales About Protestants. 
2. Who Wrote The Bible Anyway? 3. Don’t Protestants Believe In 
Confession? 4. Why Protestants Go To Church. 5. Was Mary The 
Mother Of God? 6. How Many Sacrifices? 7. To Which Church Did 
The Apostles Belong? 8. Protestantism—-Key To Democracy. 9. Who 
Is A Christian? 10. Faith Of Our Fathers. 


They are excellent ads with a professional touch. They also 
challenge the reader to accept Christ as Savior as well as offer the 
reader free literature. Inguirers are sent the pamphlet, 20 Questions About 
Protestants Answered From God’s Word. (Prepared by the Bible 
Meditation League). They are also offered a free Home Study Bible 
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Course prepared by the Back To The Bible Hour with the help of the 
late Dawson Trotman. 

Three other Protestant Advangelizing groups are the Southern 
Baptists, the Church of Christ, and the Episcopal Church. 

Two other outstanding groups are the Roman Catholic Church and 
the Rosicrucians of San Jose, California. During the past ten years 
about a quarter of a million enrolled for instruction in the Catholic 
faith. The Rosicrucians send over “SEVEN MILLION pieces of mail 
annually to all parts of the world.” 

Sample Catholic ads: WHAT’S DIFFERENT ABOUT THE 
CATHOLIC CHURCH? WHY MILLIONS CALL HIM HOLY FATHER. 
(Shows his picture) Free Offer: A pamphlet, WHAT DO YOU 
MEAN~ONLY ONE TRUE CHURCH ? 

Sample Rosicrucian ads: DO YOU LAUGH YOUR GREATEST 
POWERS AWAY? WHAT SECRET POWER DID THEY POSSESS? 
Free Offer: The book, THE MASTERY OF LIFE. 


Episcopalian Advangelism 


In a U.P. article, by Louis Cassels, CAN THE CHURCHES SELL i 
THEIR SERVICES BY ADVERTISING? EPISCOPALIANS TEST A 
THEORY, he says: 

“« Anybody in trouble? Let God have a try.’ 

“With that invitation, spread across the top of a two-column news- 
paper advertisement, the Episcopal Diocese of Washington recently 
launched an experiment in advangelization. 

“Thru a series of paid advertisements, which will appear weekly 
in Washington’s daily newspaper . . . Episcopal leaders here are testing 
the theory that churches can “sell” their services to the public with 
the same kind of forthright, professionally-drafted newspaper ads that 
business firms use. 

“ The display ads are prepared by a committee of Episcopal laymen 
who are advertising men by profession. They appear on weekdays in 
the regular news sections of the newspapers rather than on the special 
church pages of Saturday editions. 

“They are addressed primarily to people who are not attached to 
any church but who have encountered crises or problems in their lives 
in which they feel a need for spiritual strength and guidance.” 

The article goes on to tell of some of the ads: 1. ANYBODY IN 
TROUBLE? 2. ARE YOU ALONE? 3. Christmas and New Year’s 
ads which dealt with taking the family to church to worship God, 
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He adds, “Each advertisement in the series features the name and 
address of a different Episcopal parish church, with a picture of its 
rector. Each concludes with the assurance that “‘ You’re always wel- 
come in an Episcopal church.’ ” 


World Advangelism 


Peter Gunther of Moody Press writes, 

“In regard to Advangelism, Moody Literature Mission has given 
some assistance toward similar projects in Morocco, Costa Rica, 
India and Hong Kong. The Morocco project was thru the Gospel . 
Missionary Union. In Costa Rica, it was the Panama Christian 
Network. In Hong Kong the Christian and Missionary Alliance 
and in India, it was T.E.A.M. as well as the Tibetan Mirror 
Press.” 


The E.L.O. has also given help to different Advangelistic efforts in 
the past. 


Don Hillis, leading Advangelist of the evangelical world wrote: 
“T rejoice to know that you are going to have the Handbook on Ad- 
vangelism printed. About one year ago I struck on another idea for 
Advangelism. I wrote a series of about 20 or 25 Bible News Releases. 
I simply took some of the outstanding stories of the Bible and wrote 
them up as if they had appeared yesterday ina news release form. 
For example, I entitled Paul’s shipwreck “‘ Two-Hundred and Seventy-Six 
Escape Watery Grave.” The only way that the reader knew that it 
was a Bible story was from my ending where I said, “ Added inform- 
ation on this true incident may be obtained in the Bible, Acts 27. 


I ran this series in several newspapers without expense. However, 
I was not able to place a return address along with these free news 
releases. Hence, I had no way of knowing what the response was. 
The death of Jezebel I entitled, “ Royalty Trampled By Horses.” Peter’s 
escape from prison I entitled, ‘“‘ Jailed Pastor Escapes.” 


Billy Graham, Oral Roberts, and Father James Keller are Advan- 
gelists. They reach millions of readers every week. Father Keller’s 
column, “3 Minutes A Day” is made up of less than 200 words and 
has four parts: 1. Short human interest story. 2. Moral. 3. Bible 
verse. 4. Prayer. His column is an interesting study in effective and 
pointed Advangelism. 


Dick Hillis used the same approach in Formosa in his ads. He 
started out with a Chinese story or a proverb and then led into a 
Gospel message. Dick reported, “Orient Crusades” Gospel ads have 
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b ought in thousands of requests for the correspondence course, which 
in turn has led hundreds to a saving knowledge of Christ. 

“A Prisoner writers—‘I am deeply sunk in sin. On the 24th I 
read your ad. Please send your lessons and give me a chance to 
abandon the darkness and embrace the light.” 

“A student writes: Thru these lessons I have seen Christ dying 
for sinners. This has convinced me of my miserable state and that 
Christ is my only Savior, to whom I give myself from this day forth.” 

“Another student says—“‘I wish to let you know of my decision 
to become a Chris‘iar. I accept Him as my personal Savior.” 

Some of our responses from our World Harvester ads have been 
as follows: A Shikoku businessman wrote: “I would like salvation 
for my business troubles. Please help me in my trouble and help me 
to become saved. Please lead me in the way of righteousness.” Still 
another wrote: “Please teach me more of Jesus’ words.” Another 
wrote, “I am a lost person.” 

A hospital patient 32 years of age wrote, “I have been in the 
hospital for a year and a half. A long time ago I wanted to learn 
about Christianity. Unexpectedly in the OSAKA EVENING NEWS 
(Circulatio about 700,000) I read the guidance of your church (actually 
our Japanese name is, NEW HOPE SOCIETY). It was so wonderful I 
could hardly believe it. In here are other people who also want to 
know about Christianity. Would you please send me the book, THE 
CHRISTIAN GUIDE. 


Classified Ad Jams Telephone Exchange! 


Paul Smith, pastor of the Peoples Church, recently wrote in The 
Peoples Magazine concerning a telephone evangelistic effort, 

“My brother, Dr. Glen Smith, wrote enclosing a clipping from 
the local newspaper describing a telephone answering system that 
they had put into The Christian and Missionary Alliance Taber- 
nacle of that city and he suggested that we try it in Toronto. 

“The next day I called the Telephone Company and within a 
matter of a few weeks, our first automatic answering system 
was installed and we were “on the telephone.” 

“T did not know how to advertise the fact and decided to make 
use of the personal column of the classified section in one of 
the Toronto newspapers. The notice consisted of one column 
and three small lines in the finest type use by newspapers: ‘If 
you need spiritual help call your Telephone Pastor. Simply dial 
Walnut 3-9122 and listen for one minute.’ 


“The Toronto Star of March 14, 1959 “hit ” the Toronto streets 
just before noon. At ten minutes after twelve, the first call 
buzzed into the electronic machine and the first sixty-second 
message went out. 


“ Almost immediately following there was another call and then 
another. This went on for 24 hours. There was such a flood 
of phone calls from all over the city that the entire WAlInut 
3 exchange was so jammed that other lines on the same exchange 
were not able to receive any of their calls. The local merchants 
were upset, the Telephone Company was flabbergastéd. 

“Of course, the phone had to ke removed so that normal 
telephone business could go on in our district. The next day 
The Toronto Star described it in a two-column article with 
these words, ‘An entire metropolitan telephone exchange was 
hopelessly jammed Wednesday by citizens seeking spiritual comfort 
from a recorded announcement that played for those dialing the 
number, it was disclosed today. ,” 

And it all started with a three line classified ad! 

The telephone company asked him not to do any more adver- 
tising (except by word of mouth). The last report records 
that they have six phones and a tabulated count of over 300,000 
phone calls. 


Advangelism in Japan. 


Advangelism had a glorious past in pre-war Japan. Its proven 
success as one of the best evangelizing aids in Japan is a matter of 
history. 

Rev. Murray Walton, (Anglican), who along with Dr. Albertus 
Pieters, has his niche assured in Advangelism’s Hall of Fame, wrote 
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I am very interested to hear that you have read my book— 
“The Press and the Gospel. It was the story of some thrilling 
years in my own life in the service of Christ. My only regret 
was having to give it up to come back to England. I remember 
the work of newspaper evangelism regularly in prayer. 

“With regard to the subsequent development of the work after 
1932, Bishop Murao continued it for some years, but under 
increasing difficulty, owing to the rise of the military power, 
and when the war came it ceased altogether.” 


Dr. J. M. T. Winther (Lutheran) returned to post-war Japan to 


carry on his beloved Advangelism, but the giant of inflation blocked his 
path. He has been in Bible school work ever since. He wrote to me: 

“Rev. Clarence Norman was one of the very best (Advangelists) 
I have known. I would put him next to Dr. A. A. Pieters as 
far as both ability, eagerness and success are concerned. The 
bad time kept him and other lesser lights at home in the ezrly 
30's.” 

Dr. Daniel Buchanan (Presbyterian) wrote: 

“Yes, Mr. Ernest Chapman was quite right, for I was engaged in 
Newspaper and Correspondence Evangelism in Japan for nearly 
twenty years. My wife and I were planning to return to our 
work in Japan in 1946, but a few months before we were to 
sail that summer she had a cerebrai hemorrhage. 

“YT worked with Mr. Hayashi Shigetomi at our Kyoto New Life 
Hall. We had a loan library of 2,000 books. We also had a 
16 mm motion picture camera, projector, films, and other im- 
portant equipment. May our Heavenly Father’ richly bless you 
and your work of Newspaper Evangelism in Japan. [I still feel 
that it is a very worthwhile and richly rewarding method of 
sowing the seed.” 


Kyoto Advangelism 


Dr. Buchanan also wrote a booklet on the work of his Kyoto 
Advangelistic center. It is called “PLYM’S EVENING MEMORIES” 
and was written to interest American S. S. children in the work. His 
1936 Plymouth does the talking: 

. “ After an early breakfast we left at seven o’clock to go into the 
mountains. Frequently we passed my friends Henry and Chevy 
who always gave us cheerful greetings. Over the rough and 
tortuous roads we rushed along and in no time reached the 
town of Kameoka. Here my master stopped to call on a young 
cook in a cafe. About six months ago he had seen and answered 
an advertisement which my master had inserted in a leading 
daily paper. The advertisement offered Christian literature to 
those who would send their names and addresses to our office 
in Kyoto. Long, hard hours before the cook-stove made it almost 
impossible for the young men to attend regularly any Christian 
service. 

“However, between preparing and serving steaks and stews he 
was able to snatch up enough time to read the religious books, 
pamphlets and magazines we sent him. He told us that on a 
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previous Sunday he had made use of a rare holiday to go to a 
Kyoto Church. My master had given him an introduction card 
to the pastor. Before leaving tracts were given to the waitresses 
and they were urged to study the religion of Jesus.” 


The broken threads of pre-war Advangelism have never really 
been joined together again. The New Life League Hall in Fukuoka, 
the Conservative Baptists in Sendai, and our World Harvesters office 
in Kobe have placed some Gospel ads in post-war Japan. However, 
these efforts have been too small. There is need again for a host of 
missionaries scattered thruout Japan to become Advangelists. Lord 
wi ling, we are soon hoping to have Japan’s first post-war All-Japan 
Advangelists conference. 


Classified Advangelism 


Anthony Bollback of the C.M. and Alliance told me of his Advan- 
gelizing: “Up to May of 1956 I place 6 ads in the classified section 
of the Kobe Japanese Mainichi. The average size of the ad was 1% 
inches by 1 inch. The average cost was $5.50. 70 wrote in for the free 
Bible course, which was sent to them by our Bible school students in 
Hiroshima. Weeks after the ad appeared responses would still come 
in. However, most of my efforts have been too small and sporadic. 
My home church sends $20 a mouth to support this work. 


“When I first come to Japan I wrote several articles for our village 
paper and placed them for $2.80 an insertion. They were prominently 
displayed. 

“When we began to use the Osaka Mainichi we hit a snag. The 
manager said that we would have to charge for our course. We 
asked our readers to send in a ten yen stamp. Only 4 answered our 
first ad. 


“My ads were composed of a Scripture like Matt. 11:28, with 
our address, and an offer of free literature. Our average cost was -$7.00 
an insertion.” 


Rey. Boude Moore of the New Life Hall in Fukuoka, wrote in an 
annual report: 


“Recently a single day’s ad in three newspapers brought in over 
2,300 inquirers. Every day brings a large number of inquiries asking 
guidance in matters of faith. Our only limit to the number who might 
be reached is the funds available. Tens of thousands are in personal 
distress. Every day many pass from this world (thru death and 
suicides) whose lives might have been reached and saved.” 
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Tips and Info for Japan Advangelism 


Use the morning editions—Have greater circulations. City and 
area editions can be used for less. Pin-points areas. 

Use free Readers Column. Useful for seasonal events like Christmas. 
Most responses come in within the first week. 

Handle your own follow-up. Makes the work more personal. 

Set up your own Advangelism center—in your own home, if 
necessary. 

Allow enough money for ads, workers, follow-up and postage. 

Be sure that your ad has the Word, simplicity, and readability. 

In smaller cities, place your ad direct with the paper. 

Japan has 3 main types of newspapers: National (Asahi); Regional 
(Hokkaido Times); and Local (Osaka Shimbun). 

For economy, use the Local and Regional papers. 

The Nihon Shimbun Kyokai (Ginza, 47 chome, 1 banchi, Chuo Ku, 
Tokyo), publishes, a book, The Japanese Press, listing the names 
and addresses of the newspapers’ English: ¥500. Japanese: 800. 
(Maruzen sells them). 

Newspaper advertising leads the field in Japan. (World-wide too). 
There are two maintypes of ads: A. Direct. B. Indirect. “A” 
reveals its message to thousands who never write in. “B” reveals 
little, if any Gospel truth. It is geared to bring in the responses 
and gradually lead the inquirer to Christ. Since there are groups 
in Japan which offer free Testaments, Bible Courses, and Calenders, 
use “A” type ads. Example: A recent press release told of an 
English ad which advertised for daring young men, who liked 
adventure and travel. Good pay and other attractive features were 
pointed out. 104 responded to the ad and later to their surprise 
they found out that they had written IN TO JOIN THE BRITISH 
ARMY. The previous months ads which plainly told that army 
recruits were wanted only got 1 applicant. This is a classic 
example of the difference between a “Direct” and an “Indirect” 
ad. 

Give Advangelism your best for one year before making any drastic 
conclusions. M. Walton felt 7 years were needed. 

Japanese newspapers are small (4-12 pages) with large circulations 
(1-3 million), making the ads quite cheap and easily noticeable. 
Ads are soid on the basis of “issenchi ichidan” (two “ji” (letters) 
across and 15 “ji” down. We use three inch ads. (8 senchi by 2 
dan). 
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17. Run a series by contract. Its cheaper. Also in smaller cities don’t 
be afraid to ask the newspapers for cheaper rates—its customary! 
18. Use one of four ad place- ‘i 
ments * 
A. ANNAI (Classifieds) 
B. KIJISHITA 
C. TSUKIDASHI 
D. MADO 


Newspaper’s Name 
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*In order of cheapness. Classi- Seer | D | 
fieds are inside the paper. 
Kijishita gives you the most | © Made 
flexibility for ad sizes. | : 
19. BE CAREFUL!! Too at- one 
Kijishita 


tractive an offer could break 
you in postage alone! 

20. Be specific in your offers. 
“Printed matter” sounds too cold. 

21. There is need for a central follow-up office. Many readers are 
afraid to answer locally for fear they will be visited. 

22. Avoid any church reference on the envelope you send to the 
inquirer since his non-Christian family may cause him to stop 
writing to you. 

23. Request that newspapers with your ads be sent to you. Check 
them for ad placement and inking of your ad, before signing any 
contracts. 

24. Become an Advangelist. BEGIN TODAY! 
reach those who die this year. 

25. Set an Advangelism budget and meet it. 

26. In lieu of a full time worker use pastors, believers, and students. 

27. Gospel ads can be used as tracts on the back of calling cards and 
on the front of envelopes—thus making them Gospel tracts. 
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Next years ads will not 


The State of World Missions 


Yes, Jesus is coming soon! But how is the work of His kingdom? 
What if Jesus were to return today? What would he find? . 

Christian Life (July, 1956) wrote: 

“Though nobody likes to admit it, coventional missionary methods 
just aren’t doing the job... After 150 years of missions 500,000 of 
India’s 700,000 villages do not have an established Gospel witness. 

“*Probably less than 2% of the world’s population is vitally 
Christian,’ 
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“Every year 44 million people are born—most of them in non- 
Christian lands. 

“China fell not at the edge of the sword but at the point of the 
pen. 

“Here are some factors which make the printed word so potent: 
1) it can be secured and studied in secret, 2) it gets undivided attention 
in quiet hours, 3) it has permanency, 4) it lives after spoken words are 
lost, 5) it’s the most economical means of carrying out Christ’s Great 
Commission.” 

Floodtide, Winter Issue, 1957 states. ‘It is estimated that during 
the last generation 750 million souls went into eternity who had never 
once heard a word about Christ and His salvation. Arabia, with its 7 
millions, has less than 50 confessed Christians.” 

Don Hillis emphasized, “This generation—for which we are res- 
ponsible—is passing into a Christless grave at the rate of 120,000 souls 
a day.” 

Richard Winchell of T.E.A.M. wrote: ‘‘Dr. Eugene Nida, a world 
authority on Bible translation, estimates that the whole Bible has now 
been translated into the languages of 90% of the world’s population. 

“One million people are learning to read every week—or 100 every 
minute. The new literate finds something to read. In 1954, the Com- 
munists produced two pieces of literature for every man, woman and 
child in the world. 

“F.C. Schwarz, M.D. of Australia says: ‘Communism is conquering 
the world. They now have 900,000,000 souls under their contro]. THE 
GREATEST SINGLE CONTRIBUTING FACTOR TO THIS INCREDI- 
BLE ADVANCE HAS BEEN LITERATURE DISTRIBUTION. The pen 
has preceded the sword.’ 

“In contrast, the Christian church has had 1900 years to conquer 
the world for Christ; yet today barely one-third of the world’s popul- 
ation has heard our message. Fewer yet have accepted it. 

“Someone has estimated that, apart from radio and literature, all 
the missionaries in the world reach fewer than 2,000,000 people a year 
through mission stations, chapels and itinerant evanglism. With an 
annual increase of over 44 million in world population, we are plainly 
losing the race against time.” 


Tools Needed ! 


Harold Cook, wrote Our Return To Literature for Moody Monthly. 
Some excerpts from it are: ‘When it comes to missions, Americans 
are often very peculiar. In business we try to make sure that we get 
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our money’s worth. In manufacturing we invent all sorts of labor-saving .— 


devices so as to produce more with less man-hours of labor . 

“But not’ in missions. We ‘don’t seem concerned about making 
eficient use of our missionary manpower. In fact most of us have only 
heard of one way to increase our missionary output—send out more 
missionaries. It makes little difference how capable they are or how 
well-prepared—just send out more of them. Do we think that missionary 
methods are never in need of improvement ? 

“For one thing, we would notice that we are not providing our 
workers with the tools to do their job. In a day of automation we are 
continuing to depend on man power alone. We are content to provide 
salaries, living quarters and fringe benefits. But we expect the workers 
to find their own tools. 

“The missionary is a man with a message. His job is to deliver 
that message and win acceptance for it. The missionary can teach a 
limited number of individuals personally. But nothing the well-trained 
missionary can do will in so short a time so enlarge his ministry, and 
at so small a cost, as the production and circulation of his message in 
printed form-” 


The House Wrapping Paper Euilt 


Don Hillis sent me a story, The House Wrapping Paper Built, 
which well illustrates the power of the printed page. It is a story of 
two missionaries from Manila (the McKees) who visited the town of 
Tobaco. There they found a church, much nicer looking than the 
homes of the people. Mr. McKee got the story from a Mr. Bautista. 

With a smile on his face he said: “It’s a simple but wonderful 
story how this church was built. You see, Mr. McKee, I bought eggs 
at market. They were wrapped in paper with writing on both sides. 
I like much to read. So I read the paper. Soon it spoke to my heart 
about God. I want to know more about God so I went to market 
again. Got more wrapping paper. 

“What were you reading, Mr. Bautista?” Bill asked. 

“I didn’t know at first,’ the Filipino replied, ‘‘ but somebody told 
me it was part of God’s Book. So I went to town far away and 
bought a whole big Bible. Through reading it, I found Christ. He 
found me. 

Then Mr. Bautista told the missionaries how his heart was so full 
of joy that he had to share the Bible with his family and neighbors. 
God started worship services in my heart, so I started worship service 
in my home. 
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“Big, soft tears of joy filled his dark brown eyes as he added: 
‘First, my family come to Jesus. Then some neighbors come. Soon 
my house was too small. So we prayed for bigger house to worship God.’ 

“Choked with tears, Bill asked, ‘But how could you and the 
other Christians build such a fine church? You are all very poor, and 
yet your church costs more than any of your homes.’ 

“Well, Mr. McKee, we couldn’t afford to be without a house for 
the Lord Jesus, so we decided to sacrifice for Christ. You see, for many 
years, before Jesus saved us, we sacrified land, grain, chickens, eggs, 
and pesos to build cathedrals for the ‘Queen of Heaven.’ But she never 
gave us peace and joy. But Jesus did. So it does not matter about 
our homes, Mr. McKee. Only God’s house is really important.’ 


Multiply Yourself 


Yes, millions now living can be reached and converted thru the 
Word of God by Advangelism. The unreachable -ecome reachable. Of 
course the living personal witness is preferable—but what about the 
MILLIONS who will die before they receive a personal witness of 
Jesus’ love? WHERE WILL THEY SPEND ETERNITY? 

Until you can PERSONALLY reach these lost, do the next best— 
witness to them thru Advangelism. It is the quickest and cheapest 
method of evangelism. Literate nations can be Advangelized in a DAY! 

At the longest your missionary life will be will be a short one. 
MULTIPLY YOURSELF AND YOUR WITNESS THRU NEWSPAPER 
EVANGELISM. God’s published Word cannot return void. 

Yes, Jesus is coming soon!! He commanded us to evangelize every 
creature. The above facts show that we have not. AS OBEDIENT 
SERVANTS WE MUST! WE CAN! AND BY HIS GRACE WE WILL 
EVANGELIZE THE WORLD ERE HE COMES AGAIN!! 


The following is a translation of the inside cover ad: WHO IS 
CHRIST? “‘I am the Way, the Truth, ard the Life: no man cometh 
unto the Father, but by me.’ As there are not different suns for the 
people of the West and the people of Asia, so is there but one living 
true God. He is a God of love. This God sent His Son to die on the 
cross as the substitute for all sinners and their sin. (Some of the sins 
and problems of Japan are then mentioned). Believe on Christ. If you 
will believe, Christ will save you from sorrow, and sadness. It is 
written in the Bible of the one true God, ‘Come unto me all ye that 
labor ...and I will give you rest...’ Those who would like to 
become saved please write into the address given at the left and we 
will send you some free literature.” 
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WORLD HARVESTERS ? 


EVERY NEWSPAPER A GOSPEL TRACT! 
EVERY NEWSBOY A GOSPEL MESSENGER! 


WHAT IS WORLD HARVESTERS ? 

An inter-denominational service agency to assist Biblical churches 

in evangelism. It is America’s only incorporated body that is 

engaged exclusively in the field of missionary newspaper evangelism. 

This faith work was founded by Eddie Karnes, formerly in Gen. 

MacArthur’s Manila and Tokyo Has. 

HOW DO YOU EVANGELIZE? 

(1) By Advangelism. (Paid ads in Japan’s dailies). 

(2) By tracts, literature, and follow-up materials. 

(3) By union city-wide evangelistic crusades. 

(4) By helping native evangelists. 

(5) By our Kobe Christian Servicemen’s Home. 

(6) By seamen’s hospital visitation. 

WHAT ARE CONDITIONS IN JAPAN? 

(1) 500,000 Christians out sf 95,000,000. (14 of 192) 

(2) World’s most literate (99%) nation. 

(3) 85% of the adults can be reached thru Gospel ads in the daily 
newspapers. THE CHEAPEST AND QUICKEST METHOD OF 
REACHING THE NATION. 

(4) A wide open door to the Gospel. Over 3,000 pastors and 
missionaries stand ready to help in these Soul-Winning city- 
wide crusades. 

(5) 700,000 die yearly. 2,000,000 are born yearly. 

WHERE WILL THEY SPEND ETERNITY ? 

(6) The average Japanese has no faith—CHRIST ALONE CAN 

SAVE THEM OUT OF HEATHEN DARKNESS. 


WHAT CAN I DO TO HELP YOU WIN SOULS? 
PRAY! GO! GIVE! This FAITH WORK is only made possible 
by God’s chosen responding to His voice. 


This Handbook is free as the Lord provides. Any gifts received 


over the cost of this booklet will go toward spreading the Gospel thru 
Advangelism and for Soul Winning City-Wide Crusades. 


SACRIFICES BEGAN WORLD HARVESTERS! SACRIFICES 


MAINTAIN WORLD HARVESTERS. “WHATSOEVER HE SAITH 
UNTO YOU, DO IT.” (John 2:5). 


P. O. Box 259, West Hartford, Conn., June 29, 1960 


Dear Mission Secretary, 

World Harvesters will be very happy to send a copy of the booklet, Advangelism, 
to any of your missioaries where you feel this booklet would be an aid to their 
evangelistic work, Your request may be sent to our above address. 

Our purpose in making this offer is to encourage missionaries to spread abroad 
God's Word thru the greatest advertising medium of the twentieth century--~THE 
DATLY NEWSPAPER, 

May the Lord continue to bless your mission in spreading abroad the Gospel, 
which is alone "THE POWER OF GOD UNTO SALVATION." 


Yours in Christian Fellowship, 


Cakes 5 imM27/7 


Eddie Karnes, Director 
WORLD HARVESTERS, Inc. 
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Japanese Gospel Ad. 
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(Published in 


the Hokkaido Times with a circulation of 


THE WAY TO WORLD PEACE 
700,000). 
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Formosan Gospel Ad. 


the reaching ofthe lost multitudes for 


Crusade born out of a World War II veteran’s dream— 


1959). 700 Decisions for Christ. 
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Rev. Koji Honda’s NAGOYA CRUSADE (ten day). (Sept. 11 
6 nights before Typhoon Vera swept 5,000 souls into eternity. 


